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We may not be able to read the word — the Russian word prononced “meer” which means “peace” — but the
message in this child’s eyes is clear and universal. He reflects the hope of people everywhere for a future free
from strife and built instead on understanding among peoples and mutual respect among nations. Part of the
1989 US-USSR Photo Exhibit (story, page 8), the portrait is a testament to the power of the visual image and
its ability to bridge barriers of language and culture. Aspiring photographers who wish to master this communication
tool can hone their skills under the guidance of a faculty of professional photographers at the National Photography
Institute, to be held at the National 4-H Center in August (story, page 10).

Photo: “The Lesson on Peace,” Tengiz Nabieridze, 11, Tbilisi, Soviet Georgia
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Coca-Cola Executive
Named to National 4-H
Council Board

Ira C. Herbert, ex-
ecutive vice presi-
dent for marketing,
The Coca-Cola Com-
pany, was named to
the board of trustees
of National 4-H
Council at its De-
cember 6 meeting.
Herbert also serves
as president of the North American
Business Sector and president of Coca-Cola
USA for The Coca-Cola Company.

A Chicago native, Herbert began his
career with MacFarland Aveyard and Com-
pany, Edward H. Weiss & Company and
McCann-Erickson, Inc. In 1963 he was ap-
pointed manager of the Bottler Service
Group and Coca-Cola Bottlers. He became
Fanta brand manager for The Coca-Cola
Company in 1965, president of Coca-Cola
Foods in 1975, executive vice president of
The Coca-Cola Company in 1976, and chief
marketing officer in 1986. He assumed his
present position in 1988.

In his position on the board of trustees,
Herbert will help guide the programs and
policies of National 4-H Council, a not-for-
profit educational organization that uses
private resources to expand and enhance
the 4-H program.

4 - H

GO N G

Board of Trustees Meets
in Chicago

National 4-H Council’s board of trustees
met in Chicago on December 6 during Na-
tional 4-H Congress.

Chairman Lawrie Thomas conducted the
meeting with a total of 19 officers and
members of the 25-member board present.

The board elected new member Ira C.
(Ike) Herbert, executive vice president for
marketing, The Coca-Cola Company.

Dr. Leah Hoopfer, new deputy ad-
ministrator for 4-H and Youth Development
in the Extension Service, USDA, was in-
troduced to the board. She shared her vi-
sion for the future. Two young 4-H alum-
ni, serving as 4-H Congress advisors,
shared thoughts based on their 4-H
experiences.

Council president Richard Sauer
presented an administrative report, assisted
by vice presidents Russ Weathers and
Norm Johnson. Highlights of 1989 were
shared and both areas of concern and op-
portunities for the future were identified.

John Rock presented a very encouraging
report from the Resource Development
Committee. He described fund-raising
progress to date and outlined priorities for
1990. He also reported on a stimulating
brainstorming meeting of the committee
held earlier in the day.
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In the News ‘

Lawrie Thomas, chairman of National
4-H Council’s board of trustees, was pro-
moted from president, Amoco Oil Company,
to executive vice president, Amoco Corpora-
tion on January 1.

Amoco Corporation was selected as Com-
pany of the Year by The National Alliance of
Business for its community-service. Amoco
Foundation sponsors the National 4-H
Petroleum Power Awards Program.

Joe Robbie, owner of the Miami Dolphins,
a recipient of the national 4-H alumni
award, passed away in January.

The new associate administrator for the
Extension Service, USDA, is Mitchell
Geasler. Extension, USDA, is the federal
partner which conducts the 4-H program.

Volunteer 4-H leader Carolyn Lantz
Jackson of Wilmington, Delaware recently
was named a recipient of President Bush’s
“Points of Light” award. A 12-year volunteer,
Jackson was honored for the therapeutic
riding program for the disabled which she
inspired and has guided since its inception
in 1985. The award, a daily tribute wh’ -
the President pays to a volunteer, is nan|
for the well-known reference to “a thousariu
points of light” in his inaugural address.

In a “beginning the 1990s” letter to
UNOCAL employees (which was also sent
to shareholders), Richard J. Stegemeier,
chairman, president and CEO, UNOCAL
Corporation, highlights their 40 years of part-
nership with 4-H. UNOCAL sponsors the
National 4-H Public Speaking Awards
Program.
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