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At the June board of trustees meeting, Harold A. Poling (right), president, Ford Motor Company and
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board chairman, talks with trustee Colby H. Chandler, chairman and chief executive officer, Eastman

Kodak Company.

Board of Trustees Elects New Members
Approves Record Budget

Three representatives from the private
sector and the Cooperative Extension Ser-
vice were elected to the Board of Trustees
of National 4-H Council during the annual
meeting of the board June 4 at the National
4-H Center. The meeting was conducted
by Harold A. Poling, president, Ford Motor
Company, who was reelected as chairman.

Newly named to the board were: Philip
L. Smith, president and chief operating of-
ficer, General Foods Corporation, White
Plains, N.Y.; Dr. Myron D. Johnsrud, direc-
tor, Cooperative Extension Service, North
Dakota State University; and Lloyd D.
Westbrook, state 4-H leader, University of
Arkansas.

The board approved a record budget of
more than $12.7 million to support the 4-H
program of the Cooperative Extension Ser-
vice during the fiscal year ending January
31, 1986.

""We are exceedingly proud that the suc-
cess of The Campaign for 4-H to date
makes possible an increase in our support
to 4-H of 14 percent over 1984," Poling
said. "' This will make possible a number of
new and expanded programs in citizen-
ship, leadership, scholarships and other
areas that impact directly on 4-H members,

leaders and staff at the county, state,
regional and national levels."

In addition to Poling, the board also
reelected other officers: Lawrie D. Thomas,
president, Amoco Oil Company, and Dr.
J. Orville Young, director, Cooperative Ex-
tension Service, Washington State
University, will serve as vice chairmen;
Daniel . Callahan, III, president,
American Security Bank, Washington,
D.C., as treasurer; Norman A. Sugarman,
attorney and partner, Baker & Hostetler,
Washington, D.C., as secretary; Grant A.
Shrum, president, chief executive officer,
and assistant secretary; and Ray Crabbs,
vice president and chief operating officer,
National 4-H Council. Reelected to the
board were: Robert G. Laidlaw, president,
Coats & Clark Inc.; Dr. Charles W. Lifer,
assistant Extension director, state 4-H
leader, Ohio State University; Dr. Denver
T. Loupe, director, Extension Service,
Louisiana State University; David L. Lit-
ten, vice president, Midwestern Region,
Westinghouse Electric Corporation;
William S. McConnor, senior vice presi-
dent, president, Union 76 Division,
Union Oil Company of California; and
Nicholas L. Reding, executive vice presi-
dent, Monsanto Company.

Alumni Search
Underway

In an attempt to identify the nation's
estimated 45 million 4-H alumni, National
4-H Council has embarked on a number of
projects geared towards finding out who
they are, what they think of their 4-H ex-
perience, and if their 4-H experience had a
lasting impact on their lives.

To date, responses to surveys, question-
naires and other inquiries have been over-
whelmingly positive. Some of these alumni
identification projects include: a direct
mail appeal over Roy Rogers' signature
mailed in eight states; a 4-H alumni iden-
tification questionnaire inserted into a
100,000 segment of monthly customer
credit card mailings of the Firestone &
Tire Rubber Company last October; and
most recently, National 4-H Council's
V.I.P. alumni search project in which
prominent individuals and key leaders are
being queried about their connections with
4-H.

Council’'s V.I.P. alumni search consists
of a letter-writing campaign to prominent
individuals around the country to deter-
mine if they were a 4-H member, or have
had a connection with the 4-H program as
a parent or volunteer leader. The letters
and response cards are initially being sent
to 10,000 prominent individuals and ''high
achievers' including: U.S. Congressmen
and Senators, key federal government of-
ficials, top military officials, federal judges,
university presidents, mayors of major
cities, state governors, top corporate of-
ficials, executive directors or elected of-
ficials of associations, key editors, radio/TV
personalities and syndicated columnists,
major representatives from the arts, and
top athletes.

Initial results of the questionnaire show
that 4-H alumni represent every walk of
life. Positive responses about the 4-H pro-
gram's impact on people’s lives are coming
in from congressmen, senators, mayors,
astronauts, entertainers, state officials, cor-
porate and association executives and high-
ranking military personnel.

A Major General in the U.S Air Force
wrote, ''T owe much of where I am today to
things I learned in 4-H club work."
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