Volume 3 Number 2

National 4-H Council

uarte

A

rly

Spring 1985

4-H Volunteers Saluted for Excellence

With the goal of fostering new and
creative approaches to volunteerism,
outstanding volunteer 4-H leaders par-
ticipated in the third Salute to Excellence
program at the National 4-H Center, March
16-23. The volunteers, representing each
state, the District of Columbia and Puerto
Rico, attended a week-long program of
recognition and training sponsored by R. J.
Reynolds Industries, Inc.

Throughout the week, delegates were in-
volved in intensive training sessions focus-
ing on effective communications, interper-
sonal relations, public affairs, resource
development and creative techniques for
working with teen and adult volunteers.
Time also was devoted to developing pro-
posals, to be shared with state 4-H staff
leaders, for incentive grants of $1,000 from
Reynolds. The proposals are designed to
strengthen volunteerism and the 4-H pro-
gram.

Educational field trips, including a
special tour of the White House and U.S.
Capitol, provided participants with the op-
portunity to explore the rich historical and
cultural resources of the nation’s capital. A
highlight of the week was a congressional
reception on Capitol Hill where volunteers
met with their congressmen and senators,
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Secretary of Agriculture John R. Block,
other officials of the executive branch and
top officials with R. J. Reynolds Industries
Inc. More than 30 senators and con-
gressmen attended, including Senate Ma-
jority Leader Robert Dole (R-KS). In his
brief remarks, Block told volunteers '"You
hold the key to the future of 4-H by offer-
ing opportunities for young people to
develop skills and attitudes they can use in
real life."”

John W. Argabright, president, Del
Monte Franchise Beverage Products and
group vice president, Del Monte Corpora-
tion, (a division of R. ]J. Reynolds In-
dustries Inc., is a former 4-H member
whose parents were both volunteer
leaders. He spoke about the dedication and
patience it takes to be a 4-H leader. "'In my
view, Salute has three things going for it.
First, it draws on the extensive network
and extraordinary talents of the national
4-H organization. Second, the program is
backed by a company whose products and
businesses are based in agriculture. Third,
it draws its strength from the exceptional
commitment of the volunteer leaders here
tonight and the 620,000 volunteers nation-
wide. We believe that 4-H makes a great
contribution to the quality of life.”

(More photos on page 7.)

Salute to Excellence participants attend workshop session.

Eugene L. Richmond, task force coordinator for
The Jeep Corporation, turns over the keys to one
of two Jeep Wagoneers to Robert Lindstrom,
director of the National 4-H Center. The Jeep
Corporation also presented Council with a
pickup and a check to support the 4-H wildlife
and fisheries awards program.

Conference Delegates
Address Future of 4-H

""Brainstorming’’ is one way to describe
what more than 350 4-H'ers did as they
gathered in the nation's capital April 13-19
to help chart the future course of the 4-H
program.

At the 55th National 4-H Conference,
young people, adult 4-H volunteer leaders
and Cooperative Extension Service staff
representing 48 states, Puerto Rico, the
Virgin Islands and nine Canadian prov-
inces, met to exchange views and come up
with fresh ideas on how to ""make the best
better."

The conference is designed to involve
4-H members and adults in program
development and to strengthen and ex-
pand 4-H public relations by increasing
public awareness of the 4-H program. One
4-H'er from each state was selected for the
4-H Ambassador program training in com-
munications and public relations skills.
Mrs. Sue Block, wife of Secretary of
Agriculture John Block, welcomed the 4-H
Ambassadors at an afternoon reception.
John Norton, deputy secretary designate,
USDA, told delegates, '"'Don't build around
your potential. Know where you want to
go and be — and aim high."”

Continued on page 4
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TV Series on Space Technology Underway

""Blue Sky Below My Feet — Adventures
in Space Technology' is the name for a
three-part 4-H videotape/film program
series currently in preliminary stages of
production. The three half-hour programs
are being produced as a cooperative ven-
ture between 4-H, the National
Aeronautics and Space Administration
and Arthur Young & Company. The
series will be available in early September.

The three programs and accompanying
support materials will deal with gravity
and force, fiber and food. Each program
will relate space age technology to every-
day applications in the lives of the 9-12
year-olds for whom the programs are
designed.

The first draft of the scripts for the three
shows have been received by a standing
committee of Extension 4-H specialists for
their content review. States represented on
that committee include Connecticut,
Georgia, Michigan and Oregon.

The programs will be test-marketed this
summer through the Dade County, Florida
school and 4-H systems. The county's
public broadcasting system, under the
direction of Don McCullough, has offered
to test the programs for content, educa-
tional value and interest.

NASA will provide educational exper-
tise, technical assistance and substantial
amounts of footage for the productions. It
will also provide astronauts to host various
segments of the program.

Arthur Young & Company is providing
funding for the production, and will use its
center in Reston, Virginia to create the proj-
ect!

"Blue Sky'" will enable 4-H to meet the
needs of young people across the nation by
distributing the latest information and
learn-by-doing activities to enhance
knowledge in a variety of subject matter
areas related to science and technology.

Plans are underway for three more
shows to expand the series in 1986.
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4-H Supply Service
Marks 60th Anniversary

Sixty years ago, the first item bearing the
4-H emblem appeared in the form of a
poster that read: ""We Are For Boys and
Girls Club Work."" Started in 1925 as a
department of the National 4-H Service
Commiittee in Chicago, Illinois, the Na-
tional 4-H Supply Service has grown into a
$2 million-a-year business.

Early Supply Service catalogs were a
combination of a leader's handbook, song
book and ''4-H equipment'' called a "'4-H
Handy Book.'" The term '"4-H Supplies"
was not used until 1928. 4-H equipment
was sold to pay for the Handy Book.
Things began to mushroom when the Ser-
vice Committee came out with the first 4-H
girl's uniform pattern and material. Other
early items included rings, trophies, a har-
monica, ("every boy's musical pal”) and
the first medals in 14k gold for $7.00 or in
sterling silver for $2.65.

In 1928 home canning sealers and
pressure cookers were added, reflecting
4-H's initiation of girls' canning clubs and
boys' corn and tomato clubs.

A 1929 4-H clothing demonstration team
models the first official girl's uniform selected
for the First National 4-H Club Camp, the
precursor of National 4-H Conference.

Today, the Supply Service Catalog is a
four-color, 52-page book filled with 1,600
items from 154 manufacturers in 28 states.
These include all ribbons, medals, pins,
plaques and trophies given to 4-H'ers for
their achievements in the 4-H program as
well as recognition items presented to
special friends and supporters of 4-H.
Orders are processed at National 4-H
Council offices in Chevy Chase, Maryland
and distributed from a warehouse in a
Chicago suburb. 4-H Supply Service is
marking its 60th anniversary with a larger
than usual offering of new items, designed
to enhance the influence and prestige of
4-H.






