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Poling Elected Chairman
National 4-H Council Board of Trustees

Harold A. Poling, executive vice presi-
dent, North American Automotive Opera-
tions, Ford Motor Company, was elected
chairman of the board of trustees of Na-
tional 4-H Council at its annual meeting at
the National 4-H Center on May 31.

The board also elected a new vice chair-
man, L. D. Thomas, president, Amoco Oil
Company, and two new members:
Nicholas L. Reding, executive vice presi-
dent, Monsanto Company, and Gerald R.
Olson, supervisor, 4-H youth programs,
Utah State University, Logan.

During the meeting, board members ap-
proved a record budget for 1984 of
$11,500,000 to support the 4-H program of
the Cooperative Extension Service.

Reelected to three-year terms were vice
chairman Dr. J. Orville Young, director,
Cooperative Extension Service,
Washington State University, Pullman;
and board members Lawrence L. Boger,
president, Oklahoma State University,
Stillwater; Robert S. Bowen, president, Sales
and Service Group; The Firestone Tire &
Rubber Company,; Robert B. Gill vice
chairman, J. C. Penney Company, Inc.;

Thomas A. Gildehaus, executive vice presi-
dent, Deere & Company,; William M. Jones,
president, Agri-Products Group, Ralston
Purina Company; Mr. Poling and Mr.
Thomas.

Prior to the meeting, members of the
board were received at the White House by
President Ronald Reagan, who serves as
honorary chairman of Council. The Presi-
dent told the group: "Today's 4-H is built
on the experience of an impressive past. |
am proud to commend the large numbers
of volunteers who are involved in the 4-H
program and committed to its goals. Their
efforts serve as an inspiring display of the
American spirit."’

A native of Detroit, Poling was a 4-H
member while growing up in Virginia.
He joined Ford Motor Company in
1950 and has held a number of positions,
including vice president, president and
chairman, Ford of Europe, Incorporated,
and executive vice president, corporate
staffs.

Poling has served as a member of the
company's board of directors since 1979. A
graduate of Monmouth (Ill.) College, he

National 4-H Council's board of trustees and campaign committee members meet with President
Ronald Reagan at the White House prior (o the May 31 board meeting.

holds a master's degree from Indiana
University. Ford has been a major donor to
4-H for 37 years and currently sponsors the
national 4-H achievement awards program
and international exchanges.

Thomas began his career with Amoco in
1958 and served in a number of marketing
and managerial positions in Chicago, Kan-
sas City and Australia. Prior to being elected
president of Amoco, a subsidiary of Stan-
dard Oil Company (Indiana) in 1981, he
was the company's executive vice presi-
dent. A native of Saginaw, Mich., he holds
bachelor's and master's degrees from the
University of Michigan. Amoco, a 4-H
donor for 40 years, currently sponsors the
national 4-H petroleum power awards
program.

Reding joined Monsanto in 1956 and
held managerial positions in the
agricultural division in New York, Belgium
and St. Louis. Prior to assuming his present
position of executive vice president, he
served as a vice president and managing
director of Monsanto Agricultural Products
and as group vice president. A native of
Algona, Iowa, he holds a bachelor's degree
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The Campaign for 4-H
Reaches 27 Percent Goal

Commitments to The Campaign for 4-H
have reached $13.6 million or 27.2
percent of the $50 million five-year goal,
Robert B. Gill, campaign chairman and
vice chairman, J. C. Penney Company,
Inc., announced at a meeting of the cam-
paign committee at the National 4-H
Center May 31.

Already 19 major corporate donors have
made multi-year commitments and one-
time gifts totaling more than $8 million.

"We are confident that with the con-
tinued efforts of this committee, we will
achieve 40 percent of the campaign goal by
our next meeting on November 29," Gill
said. ""We have submitted 92 proposals for
new program areas to a broad range of
potential donors and plan to submit addi-
tional long-term requests to current
donors."’







