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1984 Donors Conference Focuses on Needs of Youth

Understanding the needs of today's
youth who live in a stress-filled and com-
plex society—coupled with the importance
of promoting 4-H visibility by targeting and
defining audiences—were two key issues
discussed at the 1984 National 4-H Donors
Conference.

At the conference, held at the National
4-H Center, September 20-21, represen-
tatives from more than 50 donor corpora-
tions joined in group sessions and attended
presentations highlighting ways to improve
programs, increase 4-H visibility on the na-
tional and local levels, expand resources
and gain more financial support from both
the private and public sectors.

A keynote speaker at the conference was
Dr. Merton P. Strommen, president and
founder of the Search Institute in Min-
neapolis, Minnesota, and initiator of a re-
cent project entitled ""Young Adolescents
and Their Parents.” "Identity, self-insight
and confidence, friends, responsibility, and
an ability to express intimacy are issues of
concern for parents and youngsters,’’ he
said. He stressed the need to address
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New donors, honored at a special presentation during the National 4-H Donors Conference included, left to
right; E. Norris Tolson, director, agrichemicals marketing, E. I. du Pont de Nemours & Company, Sam Lee,
regional sales manager, Pioneer Hi-Bred International, Inc.; Dr. Russell Malone, Director, Information Serv-
ices Department, American Speech-Language-Hearing Association; Tim Kellogg, director, corporate and com-
munity relations, Motorola, Inc.; and Chet Dickerson, director, agricultural affairs, Monsanto Company.

disturbing findings such as an increase in
the amount and frequency youngsters are
consuming alcohol, engaging in premarital
sex, and watching television.

John Ashford, Matt Reese and Asso-
ciates, Inc., a public relations firm in
Washington, D.C., another keynote
speaker at the conference, called for action
to increase involvement in and awareness
of 4-H. "To get people to care about 4-H
there must be repetitive, persuasive com-
munication about 4-H,"" he said. ""Whether
it is through media, mail, telephone or in
person, audiences must be targeted. We
have to stop talking to ourselves and ap-
proach outsiders."

Donald L. Stormer, deputy ad-
ministrator, 4-H/Youth, Extension Service,
U.S. Department of Agriculture, who
spoke about ''4-H in the Next Decade,"
emphasized environmental issues,
technological training and the role 4-H can
play in helping to strengthen the family
unit.

Stormer also expressed optimism about
The Campaign for 4-H by saying he ex-
pects even greater support from the private
sector. ''As this campaign unfolds we will
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Donors Updated on Campaign for 4-H

Robert B. Gill, vice chairman, J. C. Pen-
ney Company, Inc., a member of
Council’'s Board of Trustees and chairman
of The Campaign for 4-H, updated 4-H
Donors Conference participants on the
campaign. As of September 17, the cam-
paign commitments reached $15.5 million,
30.6 percent of the total campaign goal of
$50.6 million. Included in this figure is
$980,420 in new program support from 64
donors, he said.

Gill said the corporate community,
which comprises 84 percent of current
donors, pledged $14.3 million in corporate
commitments to the campaign. Twenty-
three of the major corporate donors have
made five-year and one-time gifts totaling
more than $9 million. Additionally, he said
114 proposals have been submitted to cor-
porate prospects for new program areas.

Gill told the group that in the foundation
and individual gift areas, commitments
totaling $3.5 million from foundations and
$1.1 million from individuals are expected
by the end of the year.

"On the state and local level,” Gill said,
“during the time that the private sector
community has been making com-
mitments to the campaign, the 4-H family
has been gearing up for their participation.
Campaign visits have been held with key
4-H leadership in 40 states and all states
will be visited prior to National 4-H Con-
gress. Several states have established con-
current campaigns for state and local
needs."

Gill said that while he is pleased with the
progress of the campaign, "‘we are a long
way from the total objective.”

Gill concluded his remarks on a note of
confidence, ""The purpose of the campaign
is to provide more opportunities for more
boys and girls and volunteer leaders
through 4-H. There is no more important
challenge on the national agenda than to
prepare our young people to accept respon-
sibility for the world they will inherit.
With the help of the private sector, 4-H can
meet this challenge.”






