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The campaign for 4-H was the primary
focus of National 4-H Council's 1983
Donors Conference, held at The Palmer
House in Chicago on September 22 and 23.
Donor representatives from 50 corpora-
tions, foundations and organizations that
support 4-H were briefed on the five-year
planning and evaluation period that cul-
minated in the decision to launch a five-
year, $50,600,000 effort to double private
sector support for 4-H through National
4-H Council.

Dr. Donald Stormer, state 4-H leader in
North Carolina and a member of Council's
board of trustees, outlined the planning
process that began in 1976 when the Exten-
sion Committee on Organization and
Policy (ECOP) appointed a task force to
project new directions for 4-H in the na-
tion's third century. The conclusions
drawn by ECOP were reinforced by
studies that followed: National 4-H Coun-
cil's long-range planning task force, which
Stormer chaired; the national needs assess-
ment commissioned by Extension, USDA;
a feasibility study, commissioned by the
Resource Development Committee of
Council; and a joint study committee ap-
pointed by the Secretary of Agriculture and
the president of the National Association of
State Universities and Land-Grant Col-
leges, on Extension in the 80s.

"The Cooperative Extension Service,"
he concluded, ''has identified those needs
of 4-H that can best be addressed at the na-
tional level. It has challenged Council to
broaden its financial base to more effec-
tively respond to those needs. Through the
leadership of Council's Resource Develop-
ment Committee and the Cooperative Ex-
tension Service working together, 4-H
needs have been integrated into a plan to
significantly strengthen private sector en-
dorsement and support of 4-H."

During the afternoon session, Grant
Shrum, president, National 4-H Council,
and Don Johnson, campaign director,
elaborated on that plan. Shrum outlined
the four broad areas of need to be ad-
dressed by National 4-H Council: enriching
educational experiences for youth; enhanc-
ing leadership development; increasing
public awareness of 4-H; and improving
conference and training facilities at the Na-

tional 4-H Center. He spoke of the value of
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Donors Conference Focuses on Campaign for 4-H

W. Thomas Phillips, director, corporate programs; The Quaker Oats Company, and Ray Crabbs,
vice president, National 4-H Council, with the award presented to The Quaker Oats Company in

recognition of new support by the company.

Robert B. Gill To Chair Campa1gn Committee

Robert B. Gill, vice chairman, J. C. Penney
Company, has been named chairman of
the campaign for 4-H, a five-year effort to
double private sector support for the youth
program. His appointment and the cam-
paign effort were announced by James L.
Dutt, chairman, chief executive officer,
Beatrice Foods Co., and chairman of the
board of National 4-H Council.

In accepting the position, Gill said, "I
am proud to be a part of this expanded ef-
fort to involve the private sector in 4-H to a
greater degree than ever before. We at J. C.
Penney Company are well aware of the im-
pact of 4-H on millions of young people,
who learn practical skills and develop
positive attitudes toward themselves and
the world about them."

Gill joined J. C. Penney Company in
1953 as a buyer trainee after earning a B.S.
degree from Lehigh University. During his
30 years with the company, Gill served in
increasingly responsible positions in mer-
chandising, becoming director of merchan-

dise operations in 1974. In 1976 he moved
to corporate personnel management and
was senior vice president and director of
corporate personnel and corporate plan-
ning before being elected to his current
position in 1982.







