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We are the youth of America and we are 4-H. We are
advocates and we are leaders. We send text messages and
we use Facebook, but we are more than the medium—we are
the message. We believe we can initiate progress with new
technology without forgetting the deep roots of our history.
We are local in our service, but global in our impact. We plant
trees, we campaign for change, we build communities. We are
discovering who we are and where we want to go.
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4-H, the premiere national youth development organization,
is a community of more than 6 million youth and adults
working together for positive change. 4-H is implemented by
the 109 Land Grant Universities and our nation’s Cooperative
Extension System through more than 3,000 offices across
the country.

The Power of Youth in Action

here is no greater force for positive

change than youth taking action. And in
4-H, young people all over the nation find the
inspiration, courage and confidence to make
good things happen. The 4-H experience is a
very special kind of leadership experience that
uniquely prepares millions of young people to
step up to the challenges of a complex and
changing world.

And while these extraordinary young people

will certainly be the leaders of the future, they

are not waiting to take the lead. They are having
an impact right now—on relevant issues like the
environment, food safety and nutrition, alternative
energy, and more.

This is the enormous public value of 4-H and our
nation’s Cooperative Extension System, which
implements 4-H programming through more than
one hundred public universities and thousands of
local offices. Every county, every city, every town,
every community benefits from the opportunities
that 4-H provides young people.

Of course, none of this is possible without the
support of those who believe in the promise

Donald T. Floyd, Jr.
President and CEO
National 4-H Council

of 4-H. At National 4-H Council, we see that
support in action every day. The generosity and
commitment of millions of alumni, volunteers,
partners and sponsors allows us to nurture and
grow the many innovative programs developed
through 4-H’s unique youth-adult partnership.

Despite the pressures of a still-recovering
economy, this past year was record-breaking for
Council. 4-H saw more financial support from
corporate and foundation partners than ever
before. In April, we launched the 4-H Legacy
Awards in Washington, DC, honoring those that
have led, and will lead, the 4-H movement. More
young people visited the National 4-H Youth
Conference Center in the past year than ever
before, and all left Washington, DC with fond
memories and a profound sense of civic pride
and purpose. 2010 also saw the launch of

the Global 4-H Network—a public/private
“partnership with a goal of linking 4-H
programs in more than 70 countries.

If actions speak louder than words, then certainly
we are hearing the sound of progress, growth and
prosperity. That’s cause for optimism.

James C. Borel
Chair

National 4-H Council
Board of Trustees
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Diving into the Pool
of Future Scientists with 4-H,0

4-H,0O is 4-H’s premier 4_/_/ O Community Ranging from shore clean-
youth water-quality and PI’szeCtS ups in California, to water-

conservation program and .
vatl prog With Toyota and 4-H

initiati to educational workshops
part of our initiative to support, 4-H,0 Community _ p
in Kentucky, youth learned

quality testing on Lake Erie,

activate youth interest in the Projects appealed to youth

sciences. The Toyota USA : to protect and conserve
and community leaders to _
freshwater resources while

Foundation, the Coca-Cola identify water conservation

strengthening their math and
science skills. In 2010, 27,000
future scientists participated

Foundation and 4-H have needs and best practices.

continued their partnership 4-H.O Community Projects
2

to deliver 4-H,0 to young is a Cooperative Extension

people across the nation. 4-H program that served in 4-H,0 Community Projects.

communities in six states— ) )
) . o With Toyota’s continued
California, Kentucky, Michigan, )
support, 4-H will expand

the project in 2011—its third

year—to serve Indiana and

Mississippi, West Virginia

and Texas.

New York City. Toyota also
joined as a sponsor for the
2010 4-H National Youth
Science Day which will be held
Oct. 6, 2010, and worked to
incorporate 4-H,0 into the
National Science Experiment.
Hundreds of thousands of
youth from across the nation
will discover the importance
of water quality and its effect

on climate change during the
2010 National Youth Science

Experiment.

4-H,0: Replenish

The Coca-Cola Foundation continued to provide funding for

4-H,0: Replenish in communities in Arizona, Oklahoma, Georgia and
Wisconsin. Youth, 4-H professionals, the USDA National Water Program
and land-grant universities joined together to find ways to educate
communities on useful water-saving techniques. Through demonstration
sites for rain barrels, rain gardens and other items, community members

discovered the most effective methods to conserve water.

Toyota Vodcast

The generous support of the Toyota USA Foundation and the

Coca-Cola Foundation has strengthened and broadened 4-H’s
environmental science education efforts. Through this innovative
programming, generations of prospective scientists are taking
the lead on climate change and working to find solutions
to today’s issues... and tomorrow’s challenges.
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Sclence Matters: 4-H'ers
Take on Alternative Energy

4-H Science initiatives give youth early
access to the fields of science, engineering,
technology and applied math—as well as
exciting new opportunities for hands-on
learning.

4-H National Youth

Science Day

4-H’s bold goal is to engage one million new
youth in science by 2013. Our second annual
4-H National Youth Science Day on October 7,
2009 brought together hundreds of thousands
of youth to become scientists for the day.

4-H efforts focused national attention on this
critical issue and generated more than 200
million media impressions for 4-H National
Youth Science Day events.
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The National Science Experiment Biofuel
Blast—created in partnership with the
University of Wisconsin Extension and
Wisconsin 4-H—introduced young people to
biofuels and the science behind alternative
energy. Biofuel Blast engaged youth across the
country with a new interactive website and an
experiment kit sponsored by DuPont, Pioneer,
John Deere, and ACH Foods. And thanks in
part to the generosity of DuPont, NASCAR
driver Jeff Gordon found his lucky clover with
the 4-H Emblem displayed on his car during a
NASCAR race.

As part of the 2070 National Science
Experiment, 4-H,0, 4-H youth will tackle the
challenge of water quality.

NASCAR driver Jeff
Gordon found his lucky
clover with the 4-H
Emblem displayed on

his car during a

NASCAR race.

4-H Implementation Study and YEAK Survey
As 4-H inspired more youth to study science, the Noyce Foundation
recognized an equally important need—to equip our 4-H Educators with
evaluation and professional development resources. The Noyce Foundation
partnership has resulted in the development of the 4-H Implementation
Study and the Youth Engagement, Attitudes and Knowledge (YEAK)
survey. The Implementation Study helps 4-H professionals determine

how effectively they are delivering 4-H science, while the YEAK study
measures the impact of 4-H Science on youths’ behavior. Noyce Foundation
also supported the development of fundamental learning tools for 4-H
professionals through the establishment of the 4-H Science Academy.

2009 4-H National Youth Science Day
Highlights

PACH NOYCE

Food Companies, Inc.
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Connect the Bots: 4-H Builds on
Robotics Momentum

Thanks to the generosity of JCPenney
Afterschool, National 4-H Council is

Putting 4-H Robotics FIRST

. ) ) ) expected to release in fall 2010 the first
In April 2010, nine 4-H Robotics teams competed on a national ) ) )
) . . L comprehensive 4-H Robotics curriculum
stage at the FIRST National Robotics Championship in Atlanta. )
for youth in grades 4 through 12. The
Nearly 450 teams of young people from all across the country _ ] ) ) )
o ) ) curriculum—titled Robotics: Engineering for
were invited to compete on the floor of the Georgia Dome in ) ]
) . . Today and Tomorrow— is being developed
complex robotics challenges that combined the excitement of . . ]
. . . . by the University of Nebraska-Lincoln and
sports with engineering and technology skills. ] ) )
will focus on physical science concepts

. . . . . related to robotics, engineering design
In an innovative partnership with FIRST Robotics, JCPenney _ _

processes and the exploration of possible
and the city of Baltimore. Their experience careers in the field.

in everything from training volunteers to

AfterSchool and Council, 43 competitive robotics teams were
established throughout 4-H. JCPenney AfterSchool provided
mini-grants to fund 40 additional FIRST Robotics Competition

teams in five states. It also offered grants to 4-H Afterschool guiding youth projects and coordinating

programs to allow approximately 550 youth facing financial participation in top robotics events will

hardship the chance to join or continue in a variety of other help make the establishment of a new 4-H

hands-on learning activities—from agricultural science to Robotics club a turn-key operation in other

rocketry—available through their local 4-H Afterschool program. communities.

Thanks to support from Lockheed Martin, Maryland’s 4-H The Nuts and BOltS
program has been selected to help develop and test further Of Growth
expansion of the program. Maryland has set a goal of establishing In May 2010, Time Warner Cable chronicled

additional 4-H Robotics clubs in all of the state’s 24 counties, the journey of two Nebraska 4-H Robotics

teams lead by Time Warner Cable employees.
The 50-minute documentary, entitled “Connect
the Bots,” began a new initiative to involve
partner experts in building youth engagement
in science. The team and subsequent
documentary have led to the replication of the

project in California, where new 4-H teams and
Time Warner Cable employees are putting their
minds together to form new robotics clubs and
reach new audiences.

JCPenney
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4-H Study Proves Positive

Outcomes, Powerful Impact

SCORE

4-H makes a positive and powerful difference
in the lives of young people, according to the
latest findings from the fifth year of the 4-H
Study of Positive Youth Development (PYD).
Researchers report that youth who participate
in 4-H are:

m Nearly two times more likely to
get better grades in school;

m Nearly two times more likely to
plan to go to college;

m 41 percent less likely to engage
in risky behaviors; and

m 25 percent more likely to positively

contribute to their families and communities.

With support from the National 4-H Council,
eminent youth development scholars from the
from the Institute of Applied Research in Youth

GRADE 9: DEVELOPMENTAL OUTCOMES

100

Development, Drs. Richard M. Lerner and Jaquelyn V.
Lerner are leading this ground-breaking longitudinal
study. Faculty from 21 land-grant universities across
the nation are also collaborating. Since 2007,
researchers have surveyed 6,885 adolescents from

45 states in the U.S..The adolescents are diverse

in every aspect—race/ethnicity, region of country,
gender, parent education, and family income. Because
the sample of youth includes matched samples of 4-H
and non-4-H youth, researchers are able to assess and
compare the impact of 4-H participation on diverse
young people.

Overall, the study found that the advantages

of 4-H participation include higher educational
accomplishment and higher motivation for future
education. In addition, youth in 4-H are more
civically active and make more community and
civic contributions than youth in other out-of-
school activities.
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Impact of 4-H on young
people and science

In the data collected for Wave 6, new evidence

is emerging about the impact of 4-H on young
people and science. Data suggest that—
compared to their peers—active 4-H’ers are
significantly more likely to:

m Participate in science and technology
programs,

m Plan to pursue careers in science, engineering
or computer technology

Girls and Science

In addition, girls who participate in 4-H are
more engaged with and positive about science.
In a world where “evidence-based programs”
are required, the 4-H Study is helping to
demonstrate the positive outcomes and
powerful impact of 4-H participation.
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For anyone who knows the 4-H pledge, “health” is a
cornerstone of our movement. We are firmly committed
to improving the physical, mental and emotional health
of the nation’s youth so they can lead healthy and
productive lives. Thanks to a generous grant from the
Walmart Foundation, 15 states participated in Youth
Voice: Youth Choice - a program that tackles wellness
issues such as nutrition, physical fitness, and safety. In
one year, the program reached over 31,000 youth and
their families.

Walmart Healthy Living Program

Thanks to a partnership with Walmart, youth
collaborated with land-grant university experts
and 4-H volunteers to create healthy living action
plans, which were shared with their county com-
missioners, school boards, health caucuses, and
state legislative offices. The plans identified the
barriers to healthy living and suggested ways to

raise public awareness of wellness initiatives.

In Hawaii, six health leadership teams were
trained by certified personal trainers and youth
development specialists on how to design
exercise programs for their communities. The
members of the leadership teams then created
local “Get Moving for Health” teams, and shared
their exercises—which included intergenerational
and culturally appropriate physical activities that
increase health and well being.

In Michigan, 12 healthy living summer camps were
held across the state through the “Jump into
Foods and Fitness” program. Twelve counties
participated, reaching more than 3,500 youth,
and forming community partnerships with col-
leges, health centers, and school districts.

The additional Youth Voice:
Youth Choice programs include:

m lllinois: “4-H Health Jam”

m lowa: “Food and Fitness Craze”

m Louisiana: “Fit 4 the Future”

m Minnesota: “Minnesota Stepping Out”

m New Hampshire: “4-H Youth Voice: Youth
Choice Challenge”

m New Jersey: “Get Moving - Get Healthy with
New Jersey 4-H”

m North Carolina: “Healthy Lifestyle Movement for
Minority and Low Income Youth and Families”

m Oklahoma: “Oklahoma Clovers on the Move”

m Oregon: “Attitudes for Success - Healthy Life-
styles”

m Puerto Rico: “Route 4-Healthy Living”
m South Dakota: “Living Lean”
m Utah: “TRY Teams for Healthy Living”

m Wisconsin: “Wisconsin Youth Voice: Youth
Choice for Healthy Living”

Walmart




Paper Clover is Growing from
CoaSt to CoaSt In addition, VF Outlet went beyond the sale 4-H programs added a creative twist and used

of just a paper clover, by attaching a 10 the remaining donated jeans for the lowa 4-H
percent coupon so customers could support “Stitch This!” design competition held at the
4-H and save money. VF Outlet stores also state fair.

piloted a Jeans Trade-In event during their

promotion. In exchange for a pair of used In spite of a challenging economy, we are
jeans, customers received a coupon for 20 thrilled to continually collaborate with
percent off any one item in the store. 4-H’ers companies to develop promotions like

in fashion, sewing, and textile projects from Paper Clover. These partnerships deliver
five participating states then recycled the much needed funds directly to Cooperative
jeans into items to be donated to the military. Extension 4-H programs.

Youth from lowa State University Extension

It has been just three years since National 4-H Council began
partnering with national retailers to sell paper clovers to raise funds
for local 4-H programs. Already the Paper Clover promotion has raised
nearly $700,000 for Cooperative Extension state and county 4-H
programs in more than 40 states. This iconographic, consumer-driven
fundraising program has proven to be an effective way to raise funds
for county 4-H programs, while helping drive business for our inspired 4-H and our
retail partners. partners can’t

wait to show

This year, the Paper Clover promotion saw its most aggressive growth you what’s
yvet. With committed partners such as Southern States Cooperative

(SSC), VF Outlet and Tractor Supply Company (TSC), the program in-store for
reached every region in the U.S with promotions during both fall 2009 next year.
and spring 2010. 4-H’ers added to the promotion’s momentum and excite-

ment by holding in-store project demonstrations, providing shopping bag

carry-out services, and taking part in other creative activities to promote

"M SUPPORTING 4-H!

Paper Clover in participating stores. For the TSC promotion, Council

spotlighted 4-H’ers in action by hosting a video contest via Facebook—

any 4-H youth, volunteer, or staff could post a short video of their Paper
Clover in-store activities to win a gift certificate to the 4-H Mall.

#7} SOUTHERN STATES WTRACTOR' f
Brands you trust. People who know. SUPPIIY cg \
TractorSupply.com ®

OUTLET
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4-H Youth in Digital Action

The 4-H community has always
been a connected one. And
now more than ever, 4-H’ers
are using their digital savvy

to maintain a strong and

networked presence online.

Social Media

This year the 4-H Facebook
page served as a place for
4-H’ers, alumni, parents, and
4-H staff to connect and discuss
4-H news, initiatives and events.
As of June 2010, we had more
than 100,000 Facebook fans
engaging in productive and
useful conversations. Facebook
members registered for Power
of YOUth through our page,
donated to 4-H.org via our tabs,
and shared their results from
4-H National Youth Science

Day on our wall. Taking a cue
from the active 4-H Facebook
and Twitter communities, 4-H
youth have developed their
own pages— showcasing
thousands of local and regional
efforts, projects and teams, and
virtually meeting 4-H’ers from
across the country.

Agri-Science Online
The success of the 2009
AgSummit left youth hungry
for additional resources in
agriculture education and
curriculum. To meet this
demand, 4-H has partnered
with Pioneer Hi-Bred

International, Inc., DuPont

and CHS, Inc. to develop new
online resources that will allow
youth to explore new agronomy
concepts and a host of new
learning initiatives through a
series of interactive curriculum
activities.

ACCESS 4-H

With a total of 24 states now
using the ACCESS 4-H Online
Enrollment system, 2010
heralded vast improvements to
the system based on feedback
from participating states.
These improvements included
upgraded functionality and an
enhanced system support. The
states utilizing the system were
also afforded new opportunities
to collaborate on development
and maintenance tools. Thanks
to the generosity of Council’s
donors, ACCESS 4-H is poised
to become more than a national
enrollment site—it is moving
closer to the ultimate goal

of having a comprehensive
interactive system for the entire
4-H community.

facebook i Search Home  Profile

4-H | ) tike
wall  Info  Twitter Signup! National Yo  Discussions
Basic Info Create an Ad

Founded: Taste of ltaly
Festival

Detailed Info
Website g fwwwe.4-H,0rg
musc ror m
Suggest to Friends. e |

Doukenie Winery,
saturday, Seprember 25,

~Ihe Official 4-H Page on o 12-6 PM. Wine tasting,

Facebook Become a Fan of 4-H . grape scomping, vineyard

and show your support and ship of 4-H National Headquarters a1 S0, tours, kralian foad, music
atension Syste irs 109 Land-Grant

share your 4-H story!

Uniiver: H delivers research-driven programs through

it 3,500 4-H Extension Agents in every county across ol Uke

America.

4 H empowers youth te reach their full potential, working and The 1st Real Came

learning in partnership with caring adults, in a hands-on

and dancing

Infermation

Founded environment..
vl P

127,357 Peaple Like This Fage administrator g

The 4-H Facebook page Is managed and menitored by Natisnal
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- your kingdom in the mast
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Around DC
6.0l 35 Pages

The 4-H Facebook page Is managed and manitored by National o Pl
4-H Council. National 4-H Council is the private sector,
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Mational Institute for Food and Agriculture (NIFAl within USDA.
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a-H 4 fans to engage in pesitive and productive conversation. A team Exclusive savings on top
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Have an account? Sign in

Get short, timely messages from 4H.

Twitter is a rich source of instantly updated information. It's easy to stay updated on an
incredibly wide variety of topics. Join today and follow @4H.

sign UP by Get updates via SMS by texting follow 4H to 40404 in the United States
Codes for other countries

Name 4H

% 4H et
Bio A community of more
than 6 million youth and
adults working together for

positive change.
. 255 548 41

Hey 4-H Alumni - check out Power ey i R

of YOUth and learn more about Tweets se7

what’s happening in 4-H today!

Showcasing 4-H... http://fb.me

/FLOCIIC4 Following

about 9 hours ago via Facebook mﬁann ~

ain —4 y Jom T

Fairy

Favorites

There is still time: Wherever you are, send us a pic of your e i
#4H activity. Don't forget to add #4H to your post! © 4. == Eﬂ ?

about 10 hours ago via TweetDeck E j— % B-

RT @JohnDeere: @4H You're very welcome. We are happy to 7( @j

support. Looking forward to October 6th! . WO =
DEENER

about 11 hours ag TweetDeck
View all
Hey #4H'ers, as we learn and prepare through 4-H20 for
#NYSD, take time to observe World Water Monitering Day RSS feed of 4H's tweets
TODAY! http://ow.ly/2Fnn6

about 12 hours ago via HootSuite

NatGeoSociety Experts discuss the state of the #ocean on
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Adobe Animates Youth Voices

11

This is a really
great opportunity
for 4-H youth with
an interest in new
technology to

connect.”

AMY RHODES,
UNIVERSITY OF
MARYLAND
EXTENSION 4-H
EDUCATOR,
WICOMICO COUNTY
OFFICE.

Thanks to support from the Adobe Foundation, 4-H’ers in 14 states
are taking part in a new program called Adobe Youth Voices, which
provides them with tools to express their creative genius through
visual arts. The program empowers youth in underserved communities
to communicate their ideas, exhibit their potential and take action.

Through this partnership with Adobe, Extension 4-H programs teach
youth about animation, photo essays and movie making, and give them
the chance to produce their own piece by the end of the session. The
collaborative nature of Adobe Youth Voices fosters teamwork and
leadership skills among participating members.

The Adobe Youth Voices program is now available in select summer

camps and will be launched by participating states in fall 2010.

Adobe Youth Voices Project

“Pollution” written and produced by Shadi Jahleka of Wicomico County 4-H.

sron )

VaICES

A Program of the Adebe

In November, dozens of 4-H youth gathered

in Times Square to display their 4-H pride in

one of the world’s busiest cities. Above them
on West 42nd Street, a 4-H PSA aired on the
CBS “Super Screen.”

Outfitted in 4-H and Cornell University
sweatshirts, nearly 30 4-H’ers from the
Cornell Cooperative Extension New York
City 4-H program hit the streets to survey
New Yorkers about their impressions of the

organization. The youth interviewed a variety
of people from diverse backgrounds and ages—
from older couples and young professionals

to teenagers like themselves. Through a splash
of green in Times Square, they helped draw
attention to the 4-H brand and the positive
impact the organization has on the lives

of youth.

The 15-second PSA aired twice an hour
throughout the month of November. Nearly
1.6 million people pass through Times Square
daily, which gave 4-H a total potential reach of
almost 50 million people.

Times Square Video



Text to Give: 4-H is a Leader In
Mobile Giving

Generations of 4-H’ers have known that technology can
increase their capacity for communication and change. This
year, National 4-H Council extended opportunities for 4-H
supporters to donate online and by mobile phone. Online
access at 4-H.org makes it easy for 4-H supporters and alumni

Council also broke new ground this year

by offering opportunities to support 4-H
through mobile phones. 4-H is the first
youth development organization in the
nation to test mobile giving initiatives,

38 Give2Vote Challenge'

The state that gets the most votes ] A
wins $5,000! 1 donation = 1 vote!  §

to manage a one-time gift or a monthly donation to their local according to mGive, the organization Text CLOVER
4-H program or National 4-H Council. Supporters can even responsible for raising more than 90% to 50555 to give $10
make a gift in honor of a 4-H alum or dedicated volunteer. of all funds to date through mobile g Reply YES to
giving channels. confirm gift & vote
By choosing to donate to National 4-H Council or a State 4-H L. for your state
program, our generous donors helped foster new opportunities Fund raising Cha ”enge o i MR
Names Champion " VOTING ENDS APRIL 30TH

for youth to make an impact where it matters most—in their own

Our 4-H Give2Vote Challenge was a
pilot fundraiser that integrated mobile

communities.

and online giving to support state 4-H
programs across the nation. During April
2010, close to 90,000 4-H Facebook fans
were encouraged to “vote” for their state
4-H program either by texting “CLOVER”
to 50555 to make a $10 donation or by
making an online gift at 4-H.org. Each
donation counted as one vote, and online
gifts could be designated to the donor’s

state of choice. With participation from 46
states, our 2010 Give2Vote Challenge was
a success and Texas AgriLife Extension
was its champion. By collecting the most
votes for 4-H they earned an extra $5,000
through Challenge sponsor, JCPenney.

@ EXTENSION CPenney

exas A&M System
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4-H and Monsanto Strengthen
and Build VVolunteer Program

The National 4-H Volunteer Initiative included Everyone Ready® - an online training
system for volunteer management and professional development. Resources available on
the system include bimonthly online seminars, learning material archives, electronic self-
instruction guides, and more. More than 1,800 Cooperative Extension staff have registered
for Everyone Ready® to take advantage of these innovative training materials.

4-H Volunteer Initiative

Supporting 4-H has been a tradition at Monsanto Company for
50 years. In fact, this leading global provider of technology-based
solutions and agricultural products counts many 4-H alumni among
its employees. These alumni readily credit 4-H for many of the
skills they use today to help Monsanto improve farm productivity
and food quality. As the top agricultural contributor to National
4-H Council, Monsanto has demonstrated an ongoing dedication to
investing in the youth who represent the future of farming.

For the second year of its three-year commitment, Monsanto

devoted time and resources to the National 4-H Volunteer

Initiative. This initiative ensures that 4-H adult volunteers have ‘ ‘ . _ )
the cutting-edge resources they need to be knowledgeable and As | am beginning to embark on this new role in
effective 4-H volunteer leaders. Using forums, online recruitment Volunteer Development, | am feeling my confidence
and retention tools, and other volunteer development resources, begin to build. Some of my beliefs are being confirmed
this strategic initiative reached over 63,400 4-H community L. . .

. . and | am gaining new ideas and tips that | have already
volunteers including Monsanto employees who are often also

4-H volunteers or alums. Local volunteer leaders are the key started to implement.”
to growing the 4-H program and increasing positive youth

development opportunities nationwide. - PROFESSIONAL VOLUNTEER MANAGER

MONSANTO




4-H Legacy Awards Gala
Debuts in Washington

This year, National 4-H Council hosted the first-ever 4-H

Legacy Awards Gala in Washington, D.C. The awards honored
extraordinary individuals and corporations whose efforts to
elevate America’s 4-H youth development program have made a
lasting impact. This year’s Gala also raised $400,000 for 4-H.

‘ ‘ Three awards were presented at the Gala:
“l stand before you m DuPont Executive Vice President and Chair of the National
today as a young 4-H Council Board of Trustees, James C. Borel, presented
the Abraham Lincoln Vision Award to Dan Glickman, former
secretary of the U.S. Department of Agriculture. Glickman is a
member of National 4-H Council’s Board of Trustees and has
by 4-H. | have demonstrated a life-long commitment to youth and agriculture.

woman whose life

has been changed

gained an inner
) For more than 50 years, JCPenney’s strategic partnership with
strength, confi- 4-H has impacted millions of youth across the nation who
dence and persis- participate in 4-H Afterschool programming. The company’s
tence from 4-H that support has provided millions of youth with a safe place to

| will carry through- learn, grow and become smart, strong and socially responsible
citizens. In honor of JCPenney’s generous support and ongoing
dedication to youth, Myron (Mike) E. Ullman Ill, Chairman of
the Board and CEO of JCPenney, accepted the 4-H Corporate

Leadership Award.

out my life.”

SAMANTH JOE RIDLEY

Samantha Jo Ridley, a member of the Standing Rock Sioux
Tribe and a member of North Dakota 4-H, was the deserving

recipient of the 4-H Youth Action Award. Ridley was recognized

Samantha Jo Ridley, of the Standing Rock Sioux Tribe and North Dakota 4-H, was the 2010 recipient

for representing the spirit of the 4-H movement in her efforts to of the 4-H Youth Action award. Donald T. Floyd, Jr. and Jim Borel present the 4-H Corporate

- Leadership Award to JCPenney Chairman Myron E. Ullman Il Donald T. Floyd, Jr., and
overcome obstacles and make her community and her world a James C. Borel present the Abraham Lincoln Vision Award to Dan Glickman.
better place.

The 2nd Annual 4-H Legacy Awards Gala will be held in
New York City in March, 2011.
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Thinking Globally, Acting Locally:
the Global 4-H Network

Billions of children and young adults around the world lack
adequate food, water, shelter, health services, and educational
opportunities. 4-H is a proven, effective way to help young
people and their families improve their lives through the
development of sustainable agriculture practices and
knowledge. Today, partners are coming together to harness

the power of the 4-H international movement and build a Global
4-H Network. The Global 4-H Network will develop an alliance
of 4-H programs around the world to share best practices,
training, and educational resources.

National 4-H Council, in partnership with 4-H National
Headquarters, is reaching out to partners around the world to
launch the network. This important work is being led by land-
grant faculty—Dr. Mary Crave, University of Wisconsin-Extension,
and Dr. Robert Horton, Ohio State University Extension. DuPont
Corporation, the Bill & Melinda Gates Foundation, Motorola

and the Nike Foundation have invested in this important goal as

founding partners.

Positive youth development;
Agri-business and science expertise; and
Innovative partnerships.

We are testing this model with a first-phase “demonstration site” in
partnership with Tanzania 4-H. Tanzania 4-H is a program that reaches

34,000 children, adolescents and young adults every year. They are

receiving customized technical assistance and access to a cutting-edge,
research-based knowledge center. The demonstration site project will
measure how 4-H participation impacts young people in the areas of
agricultural productivity, income generation, and access to educational
resources. We will use insights gained from this pilot to shape the Global
4-H Network structures and services.

Today, 4-H can be found in more than 70 countries around the world. The
Global 4-H Network will offer tools and resources that 4-H programs can

use to reach more young people and increase the impact of their programs.

By sharing knowledge, resources, and best practices through the Global

4-H Network, 4-H programs can work together to address the world’s most

urgent needs and challenges.

BILL&MELINDA motorola uw .
(GATES foundation 0 foundation SIAIE gﬁ?ﬁg{gs{?
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4-H Curriculum:
Meeting the Needs of Youth

Leadership for the development of National 4-H Curriculum is - |/
provided by the U.S. Department of Agriculture and National : Jr The 4-H Emblem is near to the

4-H Headquarters in partnership with the Cooperative Extension Teami ey
q p P P 3 > Entomoiogyd, Vith Insects heart of every 4-H’er. Thanks to

System and National 4-H Council. This collaboration provides 12 Grade . .
the National 4-H Supply Service,

the knowledge, resources, and management necessary to

everyone can show their 4-H pride

develop and market quality youth curricula.
with an ever-expanding line of 4-H

National 4-H Council was pleased to release three new, ! . sy \ o o ( branded apparel and products. In
approved curricula this year: e B - > 2010, 4-H Supply made it even easier

to purchase official 4-H curricula,
m Butterfly WINGS for 4th through 8th grade youth. Youth

cultivate interest, understanding, and long-term involvement

products and gear with:

in science through authentic hands-on, joint research with . ;
A streamlined, more customer-friendly

scientists investigating butterfly biodiversity, distribution, and 4-H Mall web site

host-plant preferences. .
Gift cards that can be redeemed

at the 4-H Mall
m Exploring Your Environment - developed by the University of ) ) .
Social media to share sales and shipping

offers (Facebook@National 4-H Supply
Services and Twitter@4HSupply)

Minnesota - meets the academic needs of 6th to 8th graders
with a focus on water conservation, energy use, climate

change, recycling, natural resource stewardship and air quality. o A (Bl S0 th
e 4- ollar Store with more

budget-minded products
m Food, Culture and Reading - developed by the University of

. . : ) . Updated shippin rices to minimize
Vermont with 4th to 6th graders in mind - provides nutrition P PRINg b

. . . . . A li ts f [l
education by using a wide variety of experimental activities to ISR SR (O Sli=ll SIS
help youth recognize healthful foods within each MyPyramid
food group. Youth will discover new dishes, explore the 2010’s best-selling item? Our “Green

similarities of foods, and develop an understanding of and

Since 1902” reusable bag continues
to capture the essence of 4-H
commitment to the environment.

appreciation for different cultures.

Coming soon: Watch for the development of these innovative
curricula in the upcoming fiscal year—Robotics: Engineering for
Today and Tomorrow (sponsored by JCPenney and Lockheed
Martin), There’s No New Water, and Teaming with Insects.

UNIVERSITY OF MINNESOTA

3 I
2|y
CEULTIVATING HEALTHY COMMUNITIES
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A Ride Through Tread-Sy/vania
Teaches ATV Safety

For many 4-H’ers, riding ATV vehicles is more
than just a recreational activity. ATVs serve as
transportation across fields and around farms.

One of our longest-running sponsors, the
Specialty Vehicle Institute of America (SVIA),

has been a generous partner in preparing
youth ATV riders for the road. This year, 4-H—
in collaboration with the ATV Safety Institute
(ASI) and the 4-H ATV Adventure Online—
launched a new ATV website to promote safe
and responsible use of ATVs.

The new website’s interactive platform features
SVIA/ASI e-learning courses to help train riders,
rider safety tips and links to resources for adults
and educators. It also includes ATV discussion
boards and a geo-mapping feature that allows
users to share their favorite trails.

Also on the new 4-H ATV Adventure Online:

m A new ATV-riding game called Tread-
Sylvania—developed by New Mexico State
University with support from SVIA and ASI. In
this interactive game, players ride their ATV
“through mysterious locations and defeat the
horrible monsters to free the town from their
evil grasp, while learning ATV safety riding tips
along the trails.”

New safety PSAs featuring brothers Kyle
and Chris Massey, stars of Disney Channel’s
“Cory in the House” and Nickelodeon’s
“Zoey 101.” These short video messages are
fun, informative, and encourage families to
approach ATV safety together.

Thanks to the new 4-H ATV Adventure Online,
youth and adults can now drive with safety in
mind and reduce the accidents and injuries that
result from improper ATV operation.

The RiderCourse builds awareness of safe
riding practices. It encourages youth and
parents to think about the risks of riding
ATVs, wearing proper gear, finding safe
riding places and finding the right size
ATV for the rider”

MIKE KLUMPP, ASSOCIATE PROFESSOR OF 4-H
YOUTH DEVELOPMENT FOR THE UNIVERSITY OF
ARKANSAS DIVISION OF AGRICULTURE.

11

Our partnership with 4-H is a reflection of our
members’ commitment to ATV safety. | can’t
think of another program that has the same
potential to reach thousands of young people

and their families. Our long-standing relationship
includes community and state-level grants and
instructor training for 4-H agents and volunteers
who then are prepared to conduct ASI ATV
RiderCourse safety training. The new interactive
website is poised to capture the attention of many
youth and adults and encourages them to develop

safe riding skills.”

TIM BUCHE, PRESIDENT, SVIA

Kyle and Chris Massey PSA

A s Bre—r——
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Checking In at the National 4-H
YOUth Confe rence Ce nter In 2010, the National 4-H Youth Conference

Center offered two major programs: Citizen

11

CWF made me realize
This year, more than 35,000 As the national home for 4-H, maintaining strict attention to Washington Focus and Wonders of Washington. that being a good
visitors to the National 4-H the Center hosts the National customer service. The Recreation leader is so much
Youth Conference Center helped 4-H Conference every spring. It Center now sports a fresher look ca

us celebrate 50 years of youth also provides a training hub for with new furniture, artwork, and more than just being a
opportunities in the nation’s youth, volunteer leaders, and carpeting. In keeping with 4-H’s Seven-week program for youth to explore, good person.”
capital this year. The facilities professional staff throughout commitment to environmental develop, and refine civic engagement skills.

and events at the National 4-H the year. We look forward to the conservation, all the lights Served over 1,400 4-H youth from 45 delegations

Youth Conference Center have Center’s continued improvement  throughout the Center were ‘

provided a wide variety of as more visitors seek to replaced with LEED-certified BNC| 22 SRS, You cannot put a price

youth organizations with a great  ©xPerience all that 4-H and the bulbs. The Center’s sinks have New York Life Foundation provided 90 on the lessons learned

place to meet, discuss programs nation’s capital have to offer. been updated with automatic scholarships for 4-H youth in Cleveland, OH, from the sights,

and generate new ideas. In A Greener sensored flows to redu.ce Water Minneapolis, MN, and New York City, NY. sounds and historical

the next half century, the 4-H Healthier Center vaste: And healthy esting 1< Each week, participating 4-H youth broadcast i - »
always on the menu at the Clover . value of being in DC.

Youth Conference Center will - . . .
After gaining valuable feedback 4 where visitors can enjoy the their conversations and questions to the 4-H

continue to offer a friendly from its many guests, the Center

[ i CWFE PARTICIPANTS
and comfortable setting for new expanded salad bar option Twitter feed (@4H)

undertook the challenge of featuring fresh, local produce.

youth to engage in productive making significant renovations to

and dynamic discussions and its facilities—while also

activities. Two-to-six-night programs for

youth in grades 6-12.

Blended tours of Washington,

DC with educational workshops and

(r_';‘,\ - - | = highlights of top historical, political and
conieris 88 - .- ! cultural attractions.

' Served more than 2,500 participants

from 55 separate youth groups.

Chef Zuberu Kahweh prepares hot
freshly cooked meals for Center visitors
every day in the Clover Café.

4-H National Youth Conference Center.

The Recreation Center now sports
a fresher look with new furniture,
artwork, and carpeting.

A 1)
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National 4-H Council’s work on behalf of the 4-H Youth Development
movement would not be possible without the generosity of our
individual, corporate and foundation donors. Thank you. Listings with
at are gifts committed in a prior reporting period that continue to
support Council’s work.

SECOND CENTURY OF
EXCELLENCE CLUB

July 1, 2009 - June 30, 2010

EMERALD CLOVER
$1,000,000 AND UP

JCPenney Afterschool Fund
Monsanto (FY 2009) *
New York Life Foundation (FY 2008) t
The Noyce Foundation (FY 2010, FY 2009) *
Philip Morris USA, an Altria Company (FY 2010, FY 2009) *
Philip Morris USA Youth Smoking Prevention
(FY 2008, FY 2007, FY 2006) *
Toyota (FY 2010, FY 2009, FY 2008) t
Tractor Supply Company
Wal-Mart Foundation (FY 2009) t

PLATINUM CLOVER
$250,000 - $999,999

3M Foundation (FY 2008) *

Adobe Systems Incorporated

ATV Safety Institute (FY 2009) t

Cardgill, Inc.

The Coca-Cola Foundation (FY 2009) *

Grinnell Mutual Reinsurance Company (FY 2007) *
JCPenney Afterschool Fund (FY 2009) t
Lockheed Martin Corporation

MetLife Foundation (FY 2010, FY 2007) t

Pioneer Hi-Bred International, Inc.

GOLD CLOVER
$100,000 - $249,999

The Annie E. Casey Foundation (FY 2009) t

ATV Safety Institute

BAE Systems (FY 2010, FY 2009) *

Cumberland Farms (FY 2010, FY 2009) *

John Deere (FY 2010, FY 2008) *

DuPont Company (FY 2010, FY 2009) t

The Farm Credit System Foundation, Inc. (FY 2010, FY 2009) t
Kraft Foods (FY 2010, FY 2009) *

Motorola Foundation (FY 2010, FY 2009) t

Nike Foundation

Rockefeller Philanthropy Advisors (FY 2010, FY 2009) t
Syngenta Corporation (FY 2009) *

SILVER CLOVER
$50,000 - $99,999

Altria Group, Inc.

Lockheed Martin Corporation (FY 2009) t
Motorola Foundation (FY 2008) t

National Shooting Sports Foundation

Pioneer Hi-Bred International, Inc. (FY 2004) *
Southern States Cooperative, Inc.

BRONZE CLOVER
$25,000 - $49,999

ACH Food Companies, Inc. /Fleischmann’s Yeast (FY 2010, FY 2009) t
The Annie E. Casey Foundation

Lee Jeans

VF Jeanswear

VF Outlet

GREEN CLOVER
Up to $24,999

American Income Life Insurance Co.
University of Arizona
Arnold Worldwide Partners
ATK Federal Cartridge Company
Automatic Data Processing Inc.
Baker & Hostetler LLP
Bank of America United Way Campaign
Chicago Mercantile Exchange
CHS Foundation
Coca-Cola North America
The Columbia Foundation
Constellation Energy Group Employee Fund
Convio
The Dickson Foundation, Inc.
Dickstein Shapiro, LLP
Envision
GiveDirect
Henry Repeating Arms Co
lllinois Tool Works Foundation
International Business Machines Corporation
Jefferson County 4-H Dancing Club
LT Apparel Group
Manna Pro Products, LLC
On Behalf of its Customers
Mediabarn

Microsoft Corporation

Monsanto

Motion Picture Association of America

Mount Vernon Mills, Inc.

National Wild Turkey Federation, Inc.

North Carolina Cooperative Extension
Service

Northwest Farm Credit Services

Painted Horses 4-H Club

The Parks Companies

Pfizer

PlowShare Group, Inc.

Prairie Co Ext. Office

Robert Wood Johnson Foundation

SBC

Strategic Research Initiative, LLC

Sussex County 4-H Teen Council

Syngenta Corporation

Time Warner Cable

TisBest Charity Gift Cards

Tyco International, Inc.

University of lllinois Extension

Visa International

Weaver Brothers Insurance Associates, Inc.

West Virginia University

Whitetails Unlimited, Inc.

PRESIDENT’S CLUB

INDIVIDUAL DONORS

Special appreciation for those individuals
who have contributed $25,000 or more
during their lifetime in support of National
4-H Council and its programs.

Richard R. Angus

Roger C. Beach

Jim Borel

Gary L. Davis

Don and Carolyn Floyd

Robert B. and Barbara Gill

Susan W. and Dana L. Halbert
Ken and Lucy Hicks

Ralph W. Ketner

Mr. and Mrs. William G. Lowrie
Beverly J. Miller

Elaine R. Pitts

Marian and Harold A. Poling Fund
Richard J. and Elizabeth L. Sauer
Sharon Schainker

Grant and Alma Shrum

Gene and Sharon Swackhamer
Mr. and Mrs. Lawrason Thomas
James P. Tobin and Virginia E. Heagney
Omer G. and Annabelle K. Voss

SECOND CENTURY OF
EXCELLENCE CLUB

INDIVIDUAL DONORS
July 1,2009 - June 30, 2010

EMERALD CLOVER
$10,000 and Up

Richard R. Angus
Jim Borel

GOLD CLOVER
$1,000 - $9,999

Dr. Sharon Anderson

Lily H. Bentas

Stephen D. Barr

Scott and Jill Bramble

Douglas R. Coffey

Carol A. (John) Davidson

Gary L. Davis

Joseph and Leslie Dzialo

Andy and Deb Ferrin

Susanne G. Fisher

Don and Carolyn Floyd

Linda Kirk Fox

Dorothy McCargo Freeman

Dr. E. Gordon Gee

Daniel Glickman

Steve Gunderson and Jonathan Stevens
Puff Hampson*

Lynn Henderson

Ken and Lucy Hicks

Clarence Kelley

Paul and Susie Koehler

Larry L. Krug

Mr. and Mrs. F.A. Lowrey

Lori Melichar

David E. and Valerie Halverson Pace
Dwight and Twila Palmer

Elaine R. Pitts

Craven Rand

Orion C. Samuelson

Richard J. and Elizabeth L. Sauer
Sharon Schainker

Janice A. Seitz

Grant and Alma Shrum

Jennifer L. Sirangelo

Harold and Barbara Stone
James P. Tobin and Virginia E. Heagney
James G. and Loretta M. Walls

SILVER CLOVER
$500 - $999

Oliver C. Anderson

Samuel B. Baker

Jim and Carolyn Barthel

Chad Bellville

David W. Buck Family Foundation, Inc.

Tom and Rhonda Coon

Mrs. Shirley Dornfest

Gail and Ed Gershon

Paul R. Gudonis

Lita Haarer

Alene D. Haines

Norm and Florence Johnson

Ina M. Linville

Lynn DW. Luckow

Jennifer Z. Mclver

Marilyn and Steve Norman

Roger Olson

H.B. and Katherine D. Pasley

Nancy A. Redd

Roger A. Rennekamp

Dr. Lloyd and Mrs. Lorene Rutledge

Robert J. Saum

Daniel L. Schadler

Gaines Smith

Shellie E. Solomon

Gene and Sharon Swackhamer,
In Memory of Harry Chlebowski
and Sylvia Cooper

Thomas G. Tate

Linda Jo Turner and Dale Brigham

Omer G. and Annabelle K. Voss

Mary Williams

Eleanor L. Wilson

Stephen and Maureen Wilson

BRONZE CLOVER
up to $499

Barbara Adams

David and Evelyn Adams
Richard and Joan Ahrens
Craig Alameda

Tina A. Almond

Salvador E. and Isabel H. Altar
Mario Alvarenga

Owen D. and Diane E. Ambur
Anthony and Mary Amon
Sherry Anast

Louisa G. Anderson

Winifred P. Anderson
Anonymous

Dan and Susan Arnholt
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Ron and Janet Aronson

Terry E. Asher

Kilamba Augusto

Barbara Austin

John F. and Beatrice H. Bagby
William Bailes

Louise H. Bailey

Alyssa M. Baker

E. Kent Baker

Myron Baldwin, Jr.

Ms. Tammy Ballard

Mr. and Mrs. Perry S. Banks
Mr. and Mrs. Steven R. Barbour
Tim and Trudy Barry

Mr. Ceo E. Bauer

Michael F. Bauer

Mr. and Mrs. Edward J. Beckwith
Sarah W. Becton

Dave and Sue Benedetti
Elinor S. Benes

Linda Kay Benning

Gail Hamilton Berardino
Judith Beris

Mark and Nadine Berkowsky
Bruce H. Beveridge

Helen Biever

Albert and Barbara Bishop
Hope Varian Bittner

Richard W. and Norma S. Black
Mary Helen Blackmon

D. L. Blevins

Kenneth and Mary Bolen
Robert R. Boone

Cheri Booth

Emily Bower

Gary and Mary Beth Bowman
Milton and Margaret Boyce
Mr. and Mrs. Morton M. Boyd
Cheryl Bradley

Reverend and Mrs. Michael R. Brendle
Mr. and Mrs. Alvin Breske

Erna Bamford Breton

Kelly S. Brewer

Herbert D. and Mary Lou Brewer
Rebecca Brinkerhoff

Amy Bristol

Joan and Brad Brolsma
Emory Brown

Louise S. Brown

Lynn and Marjorie Brown
Janice and Paul Brown

Daryl and Joyce Buchholz
Marcia K. Buchs

Roger P. Buffington

David and Nancy Bull

Dr. Audrey C. Burkart

Bonnie E. Burr

Beverly Burton

Dorothy and Edward Buss
Marty and Elna Butterfield

Mary Ellen Cahill

Mike and Charlene Cain

Robert Call

Dianna Campbell

Charles R. Carmichael

Jeanette Carter

Dr. Charles H. Casey - Barbara J. Muesing
Elaine and John Cassel
Meredith Chambers

Debra Fink Chapman

Dick and Barbara Chelton

Dr. Clyde E. Chesney

David S. and Laura L. Chu
Barbara, Charles, and Taylor Clark
James W. and Sheri L. Clark
Anner Clemons

Kenneth K. and Caroline L. Clinard
Linda K. Cline

Mike Coates

Natalie and Perry Cobb
Charlotte and Ronnie Coffman
Bradley Cogdill

Faye F. Cohen

Carolyn Zehner Condorodis
Elaine M. Coney

Brevoort C. Conover

Thomas F. and Ruth B. Crawford
Dr. and Mrs. Robert L. Crom
Merrilyn N. Cummings

Clarence and Jane Cunningham
Terry Dailey

Ray A. Daugherty

Tania Butler Davis

Warren Davis and Madge Henning
Mr. and Mrs. Ray Deane

Delwyn and Ramona Dearborn
Ann Denton

Mary Louise Saville DeSarran
John Di Biaggio

Larry Dilda

Margaret S. Dixon

Devin Tyrone Donovan

Stanley Dreyer

Ronald C. and Phyllis Drum
Ruth E. Duchacek

Mari Snow Duchaj

Bethany A. Dugan

Rita Edet

John and Anne Edgecomb
Geraine Eisentraut

Gwenneth W. and Mohamed EI Sawi
Marion and Richard Eller
Ellen P. Elliott

Edward and Renee Ellis
Jeremy P. Embalabala
Norman and Cynthia Engelbrecht
Helen Fahning Enstrom

Mary Ann and Robert Espeseth
Dr. and Mrs. Chester P. Fehlis
Frank A. Fender

Betty Fewell

Mrs. Margaret C. Finch

Mary A. Fischer

Paula J. Florkey

Ms. Nadine Foley

Sandra S. Foley-Smith

Betty Jo Foster

Delbert T. Foster

Dr. and Mrs. Richard E. Fowler
Gary Fox

Mr. and Mrs. C. Robert Franklin
Isla W. Fredrick

Jerry Geckle

Julie Drozd Gennaro

Sandra George

John R. and Susan A. Gephart
John and Anne Gerwig

Jack and Anne Gherty
Quentin and Bonnie Glass
Philip and Diana Goebel
Jeanine C. Goldsmith

Noel Gollehon

Ron Gollehon

Mr. and Mrs. Loren Goyen
Lynn Grant

Chester Greene

Grace Griffin

Peg and Jim Grillo

Ms. Helen K. Groves

Patricia R. Dawson Gruber
Larry Guilbeau

Donald Guske

Sherrie Guyott

Norma and Stanley Haas
Margaret A. Habersetzer
George F. Haenlein

Wendy W. Hagen

Amanda Hale

Lois Elaine Hall

Marshay N. Hall

Carol A. Halsey

Don and Lorraine Hand
Willem A. Hanekom

E. Carl Hanks, Jr.

Reiny and Ramona Hanneken

Peggy Hart

Reem Hasib

Edwin N. and Pamela A Hathaway
Robert A. Hayes

Zane R. Helsel

Janelle Hennessey

Alvin and Phyllis Hepner
Donna Powell Hershberger
Gary L. and Karen K. Heusel
John and Bernice Hibbard

Ollie and Joyce Hill

Bill and Arlene Hoffman
Vanessa L. Holden

Charles M. Holmes

Eugene Hook

Jean Hoshiko

Roy and Pat Hougen

Mike and Lyla Houglum

Donald E. Huff

Mr. and Mrs. Gerald D. Hunnicutt
Jennifer M. Hunt

Dean and Kathleen Huston
Willa Morava Huston

Dr. and Mrs. Theodore Hutchcroft
Maya D. Hyman

Dr. and Mrs. Richard D. lInicki
Rene Jefferson

Brig. Gen. and Mrs. Robert Jenkins
Mr. and Mrs. Clifford A. Jenkins
Sheri M. Jenkins

April Johnson

Betsy and Jerry Johnson

Kristi A. Johnson

Larry Johnson

Ralph G. and Ruth Caven Johnston
Tracy LW. Jones

Jean Howington Jordan

Paul E. Jungermann

Natalie Kearns

Joseph and Glenda Sue Kelley
Mr. and Mrs. Robert P. Kerr, Jr.
Gerald M. Killigrew

Marijorie Killingsworth

Eleanor Klockenbusch

Mrs. J.O. Knapp

Charlotte L. Knight

Margaret L. Knight

Frances Krause

Charles W. and Beverly J. Kruse
Larry Kuester

Julie Kulchuk

Whitney K. Kupferer

Sally Lackett

Gordon and Peggy Lamb
Douglas O. Lantagne

Willie and Arlene Lantz
Judith Lapp

Jane K. Larson

Marie Laudeman

Reverend Paul and Jo Anne Leatherman
Victoria LeBlanc

David L. Lee

Pat and Jerry Leslie

Alison Lewis and Family
Nancy J. Lewis

Sandra Link Lignell

Charlene Lind

Leland Lindquist

Rainy Linn

Brenda and Eddie Locklear
Maxey and Julia Love

Flower and Glenn MacMillen
Don MacNeil

Cooper Malone

Becky Mansir

Francis S. Mansue

Zelma H. Margelos

Dr. Pamela A. Marino

Ellen Markowitz

Ann and Ron Marlow

Don and Dorothy Martin
Michael J. Martin

Marilyn L. Mause

Gladys L. Mayes

Debra L. Maynard

Mary and Ray Maynard
Edward H. McAllister

V. Joseph and June C. McAuliffe
Irene M. McClure

Mary Ann McCoy

Mrs. Terryann G. McCoy

Neal and Linda MclIntyre
Renee K. McKee

Arthur and JoAnn McLendon
Bill and Marilyn McVay
Richard D. Mestas

Mettler Farms Inc., Dennis L. Mettler
Marilyn R. Meyer

Daniel R. Miller

Dr. Robert H. and Mrs. Vivian E. Miller
Thomas and Donna Miller
Ruth Milton

John R. and Sharon E. Moody
Mary Ann Moon

Barbara Moore

Bill and Sally Moore

Chuck and Mary Morris
Nancy Morse

Henrietta R. Morton

Walter and Donna Morton

Dr. and Mrs. Howard Moses
Harlan and Karen Murley
Ju Namkung

Paul Nay

Mr. and Mrs. Irvin S. Naylor
James S. Neal

Joyce K. and Ralph E. Neill
Carl and Pat Nelson
Richard and Margaret Nelson
Nancy Newman

Esther M. Nichols

Raymond E. Nickels

Mary Niemeier

Grace E. Niemiec

Drs. Linda and Wayne Nierman
Ruby Harrison Nock
Marilyn E. Nordby

Shingi Nyamwanza

Patrick and Melinda O’Neil
J. E. Oesterreicher, In Honor of Gary L. Davis
Abdul F. Ohab

Keith and Doris Olsen

John L. and Norma Jean M. Olson
Tom and Marie Olson
Conrad and Anne Ormsbee
Lynda Oshinskie

Bev Osterberg

Laura A. Ott

Ronald Paasch

Hazel L. Palmer

Fan Green Panton

Dorothy Stewart Parker
Grace Parra

Miles and Lola Patterson
Patricia Dunn Peck

Lew and Donna Pence
Matt and Kelly Peters

Vicky Peterson

Wallace and Mollie Rae Peterson
Amy Petrone

Jim Phelps

Alganesh Piechocinski
Jean R. Pierce

LaTarsha Pierre

Jennifer Sato Ping

James Politte

Richard Ponzio

Deloris Pourchot

Robert A. and Vickie Powell
Frances E. Price

Mike Rainey

Jean Bopp Randall
Margaret J. Randall

Daniel Ray

James Ray
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Jeannette and Thomas D. Keywood
Marjorie J. Reeves
Stewart Rego
Paul E. Reichart
Tracy and Barbara Remy
Allen and Donna Ricks
PM. and M.A. Riisager
Patricia Rinehart
Michael Rivera
Steve and Pat Robertson
Brandywine Cloverleaf 4-H Club
Curtis Rogers
Anarosa G. Rohan
Carnetta Rohland
Thomas E. Roney
Stacy Rosenstein
Dr. Joan Dean Rowe and

Mr. Charles W. Rowe
Mr. Henry A. Rueden
Carolyn M. Rundell
Sue Russel
George E. Russell
Jim Rutledge
Brianne Sahrmann
Marion W. Sandell
Bob and Caroline Schellhas
Aleks Schiff
Allaire V. Schlicher-Beutner
Dwight and Barbara Schmidt
Mr. and Mrs. Walter E. Schmidt
James W. Schmitt
Don and Jane Schriver
John and Geraldine Schultz
Erin Schumann
Drs. Craig and Laurie Scott
Raymond C. Scott
Boniene Scroggs
Sheri L. Seibold
Dorothy and William H. Sewell
Joyce M. Shappee
Michael Shea
Dan and Jody Sherman
John W. Shishoff
Heather T. Shoup
Judy and Dan Siegmund
Cecil Simmons, M.D.
Marcele Skelton
Tammy Skubinna
Marjorie M. Slaughter
Burr Smiley
Edward G. Smith
Mr. and Mrs. James A. Smith
Mrs. Joan B. Smith
Mr. and Mrs. Duvall G. Sollers
Col. Covert A. Soulé, Jr.

Darlene E. Spearman
Denyse Spence

William Spitalnick

Shirley A. Stakey

Shar Steed

Nancy G. Steele

Wanda Brewer Stephens
Aggie Stephenson

John C. and Nancy C. Sterling
Jeffrey and Sandra Stewart
Larry E. Stewart

Robert A. Stodola

Alan T. Strachan

Margaret R. Stricker

Gregg Tabachow

Anthony A. Tansimore
William L. Tarbert

Mel and Linda Thompson

Dr. E. Thomas and Mrs. Beverly J. Thurber
Michael J. Thursam

Mary Toe-Tarpeh

Nelson Trickey

David C. Trimble

Jack M. Tyree

Matt Unger

Sean T. Valentine

Carol Ann Van Wyk

Ms. Frances Vannoy

Gene and Arlene Vincent

Mr. and Mrs. Melvin C. Vineyard
Kathleen Vos

Mr. and Mrs. Melvin H. Voyles, Jr.
Steve Wagoner

Noble and Ida Mae Waite
Carmen R. Walgrave

Charles E. Wallace

Kristin Walter

Marjorie Walton

Lowell and Verna May Watts
Nancy and Steen Westerberg
Ruth B. Whipple

Kenneth and Virginia White
Elizabeth B. Whitefield

Lynn Williams

Mary Jane Willis

Mr. Rance Willis

Mr. and Mrs. James E. Wilson
Sharon Wilson

Gene E. Winland

John T. Woeste

Madeleine Greene

Joseph Wolinsky

Mary Lee Wood

Anne S. Woodhams

Dale and Nora Wright

Bill and Elaine Young
Helen M. Young

Molly V. Young

Ted Yungclas

Lila and Ramesh Zaveri
Leon and Eileen Zebroski
Christine Zecca

Harry and Amy Zielke
Virginia I. Zirkle

Greg Zoller

Dominic and Barbara Zweber

EXTENSION DIRECTORS/
ADMINISTATORS

Dr. Daryl Buchholz
Kansas State University
Dr. Clyde E. Chesney
Tennessee State University
Dr. Tom Coon
Michigan State University
Mr. Delbert T. Foster
South Carolina State University
Dr. Linda Kirk Fox
Washington State University
Mr. Douglas O. Lantagne
University of Vermont
Dr. Janice A. Seitz
University of Delaware
Dr. Edward G. Smith
Texas Agril ife Extension Service
Dr. Gaines Smith
Alabama Cooperative Extension System

STATE LEADERS

Dr. Cheri Booth
Michigan State University
Ms. Bonnie E. Burr
University of Connecticut
Mr. Bradley Cogdill
North Dakota State University
Dr. Dorothy McCargo Freeman
University of Minnesota
Ms. Sherrie Guyott
University of Massachusetts
Dr. Gary L. Heusel
University of Hawaii at Manoa
Dr. Ina M. Linville
University of Missouri
Dr. Renee K. McKee
Purdue University
Dr. Chuck Morris

lowa State University Extension
Dr. Marilyn Norman

University of Florida
Mr. Roger A. Rennekamp

Oregon State University

NATIONAL ASSOCIATION
OF EXTENSION 4-H AGENTS
DESIGNATED FUND

Ron Allen

American Dairy Assn. & Dairy Council, Inc.
American Income Life Insurance Co.
Arizona Farm Bureau Federation
Kirk Astroth and Tana Kappel
Mr. and Mrs. David H. Ayers
John and Katie Aylsworth
Terri L. Becker

Best In Show Pet Treats

Nettie Ruth Brown

Cabot Creamery

Bryan K. Chadd

Jim Christenson

Citizens Bank

Brent and Rebecca Clark
Cochise County 4-H Council
Brevoort C. Conover

Jim and Linda Cook

Doug and Karen Crouse
Cherry L. Darken

H. Thomas Davis

Dawn Dennis

Annette Devitt

Ronald C. and Phyllis Drum
Dutch Mill Bulbs, Inc.

Eastman Kodak Company
Susanne G. Fisher

Fowler Bros. Inc.

Fowler Farms

Janet E. Fox

Dorothy McCargo Freeman
Richard Freeman

Karen H. Gagne

Albert B. & Arlene Martin Gray
Karen S. Hack

Nancy Hegland

Gregory J. Hickey

Ollie and Joyce Hill

Theodore and Barbara Jenkins
Mr. and Mrs. James E. Johnson
Ron and Ricki Leal

Sandra Link Lignell

Lena D. Mallory

Richard and Barbara Mandigo
Francis S. Mansue

JoAnne Martin

Wynon Mayes

Pat McNally

Edward H. and Jessie B. Merritt
Mohave County 4-H Leaders Council
National 4-H Council

New Holland

NY Pork Producers Co-Op Inc
Organic Valley Family of Farms
The Page Seed Company

Amy M. Parrott

Susan Pater

Curtis L. Peters

Bob Peterson

Pinal County 4-H

PNC Bank- Nether Providence
Peggy Ann Prucnal

Spirit of Queen Creek 4-H Project
Jeannette and Thomas D. Keywood
Regalia Manufacturing Co.

Jim Rutledge

Gene Sander

Barbara J. Scharf

Peter R. Schirmer

Debra E. Schroeder

Seneca Foods Corporation
Stephanie Shank

Brandi Shiflet

Carrie Stark

Margaret J. Story

Stronghold 4-H Club

William E. Thomas

Shawn R. Tiede

Megan Tifft

Rita Tompkins

Dr. Kathryn Treat

Linda Jo Turner and Dale Brigham
Bill and Mattie Umscheid
Valley Vet Supply

Steve Wagoner

Nan Stockholm Walden
Waterloo Premium Outlets
Wegmans Food Markets, Inc.
Mary Williams

Elizabeth J. Wingerter

Jean M. Woloshuk

Phyllis Wright

WORKPLACE DONATIONS

We extend our gratitude to the donors listed
below who have given to National 4-H Council
through the Combined Federal Campaign,
United Way Charitable Campaign, and other
state and private workplace giving programs.

Melodie Ainslie
Steven Akers

Ruby Alexander
David S. Anderson
Larry L. Anderson

Ty Anderson

Jeanne Armstrong
William B. Ash
Michael L. Ashby
Vicki L. Ashley

Travis Averill

Alexis B. Babcock
Amy L. Bailey
Johnny M. Barksdale
Blaze Bault

Susan H. Bell

Col. Albion A. Bergstrom
B. A. Blackstock
Diana J. Blalock
Lorna Blomendamp
Kathryn S. Boehle
Jacob E. Borel

Tyler D. Bott

Keith J. Bourne
Kathleen E. Brown
Sebrina Browser
Raquel M. Brusher

Lt. Col. Robyn M. Burk, USAF
Mark Busman
Gretchen K. Campbell
Andrea D. Cardner
Gregory S. Carr

Donn H. Castonguay
Betty A. Chavez
Barbara Childers
James E. Christiansen
Chan N. Cieiencki
Debra R. Clarke
Catrina M. Collins-Shultz
Lawrence Corbin
Denise H. Corley
Margaret Cormack
Lewis Cory

James F. Cotton
Christy G. Cowan
Amanda E. Croson
Tony Dahlman
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Nancy J. Darabpour
Jarod B. Dawson
Jeffrey S. De Buhr
Patrick J. Denning
Eric Dridge
Danyelle A. Driggers
Leo A. Dunton
Charles R. Fletcher
Opal Forbes

Jared L. Foster
Curtis Gahring
Carlos G. Gonzalez
Tai M. Gorecke
Janet J. Grams
Kimbaya P. Grimes
Sondra Gunn
Lawrence E. Haack
Susan M. Haake
Robert Halverson
Janice M. Hamby
Cody Harris

Colien Hefferan
Charla Helmers
Tonja Henze

Cavin R. Hilburn
Amy D. Hillmick
Linda M. Hiltabrand
Callie Holland
Cheryl Hughes
Diana A. Hughes
Christopher S. Jayne
Craig W. Jenkins
Dena L. Jenkins
Dawn F. Johnson
Jay R. Johnson
Barbara Karn

Eric E. Kedish

Jack O. Kendall
Sara J. Kerkhoff
Michael D. Kern
Beverly J. Kimble
Brittnee A. Kinsman
Jason A. Kipp
William Klingler
Kevin R. Kodama
Nathan L. Kraft
Jonathan M. Krueger
Quincy Lawson
Susan D. Lehigh
Kasey Lewis
Lawrence H. Liden
Luann Lieurance
Michael P. Linger
Omalika Lipp
Michael J. Lis

Mark A. Little
Brent M. Lofgren
Brian K. Loftongeorge
William J. London
Deanna M. Lord
Kathlyn H. Loudin
Christian A. Lund
Robert S. Maciejewski
Jeffery D. Malcolm
Jason C. Maltba
Julie W. Manico
Justin March
Diane O. Marshall
Tasha A. Mashburn
Kyle L. Maynard
Thomas McPeak
Cheyenne C. McTeigue
Ashlie McVetta
Marcia B. Meador
Mitchell J. Melton
Samuel J. Mickel
George Miley
Angelina Miller
Gregory A. Miller
Katherine N. Miller
Bryan Mills

Travis Mitchell
Jesse Nelson
Kirsten Nelson
Nick R. Nelson
Kim M. Neuhauser

Kathleen A. O’'Donnell-Brown

Tom and Marie Olson
Lanette A. Palmquist
Jeffrey C. Parker
John V. Peconom
Jennifer L. Pennycuff
Aaron R. Pettigrew
Jena Pfoff

Eric P. Phillips
Robert D. Pierce
Cathryn R. Plato
Martha Price
Marquita Priester
Margaret K. Quigg
Ryan L. Raben
Rosanne Radavich
Cecilia Rambert
Leslie J. Ratcliff

T. Raybon

Michael F. Redfern
Hunter P. Reed

Sean R. Resnick
Virginia B. Reynolds
Darren W. Rhyne

Marcia L. Richardson
Matthew D. Rodenberger
John A. Rollins

Ryan L. Rose

Laura Ross

Michael T. Rowen
Larry Rubins
Michael Russell
Michael J. Sage
Scott C. Sampson
Edith Santos

Paul G. Schmitt
David Schug

Erin Schumann
Marcia S. Scott
Monica L. Sharp
Kristopher Shiplett

Mr. and Mrs. Donald H. Showalter

Brian G. Smith
Marcia S. Sonon
Kevin E. Stephenson
Brian E. Stoltenberg
Kristen R. Strosnider
Ellen A. Swain

Paul Swanson

Katie E. Taylor

Paul J. Taylor

Justin T. Thompson
Robert L. Thompson
Kathleen J. Tilbury
David W. Titley
Benjamin C. Tomhave
Angela F. Tutwilwe
Rafael Valle

Sheryl and Kelly Verwey
Thomas J. Vilsack
Whitney L. Walker
Sharon W. Waltman
Lisa K. Warden
Miranda Warner-Faust
Michael C. Watkins
Eric Wayne

Valerie Weber
Aaron D. Weiss

Joe C. Wessel

Clay Matthew West
Lauretta West
Kristen William
Bradley T. Williams
Miranda V. Williams
John D. Wilshusen
Joshua Wolf

Elaine Wolff

Brad S. Wooddell
Theresa Worden

James Y. Yap
Yvonne F. Yoerger
Jeffrey G. Yokum
Monica D. Young
Michael S. Zavodny

IN-KIND DONORS

ACH Food Companies, Inc. /
Fleischmann’s Yeast

Adobe Systems Incorporated

ATV Safety Institute

Big River Advertising, LLC

Ewing Marion Kauffman Foundation

Henderson Communications, LLC

JCPenney Company Fund

Gene and Dona Meehan

National Association of Rocketry

National Off-Highway Vehicle
Conservation Council

Gene and Sharon Swackhamer

Tractor Supply Company

Whitetails Unlimited, Inc.

NAMED AND SPECIAL

4-H FUNDS

The following named and special funds have
been established at National 4-H Council.
We salute the people who established these
funds and the people who have contributed
to them. You can assure the legacy of 4-H by
creating or contributing to a named or special
fund. For more information on any of these
funds or how you can establish new funds,
please contact Sue Fisher at sfisher@4-H.org
or 301- 961-2866.

Edward W. Aiton Fund

Kenneth H. Anderson Fund

Richard R. Angus NAE4-HA Professional
Leadership Recognition Fund

George L. Brown Multicultural
Immersion Fund

Donald and Toni Daley Fund

Gary L. Davis Excellence in Leadership
Award Fund

Raymond C. Firestone 4-H Leadership Fund

John M. Fisher Fund

Gail and Edwin M. Gershon Scholarship Fund

Mary Nell Greenwood Fund

Agnes M. Hansen Fund

David C. Hardesty Fund
Becky and Jay Kaiserman Fund
Mary Ann Krug Fund
Lynn Luckow Learning Fund
Miener-Welman Fund
Denise Miller Fund
Norman C. Mindrum 4-H Education Fund
NAE4-HA Designated Fund
(aka Clover Pledge)
National 4-H Conference Fund
In Memory of Elsie J. Carper
Onizuka 4-H Fund for Excellence
Elaine R. and Paul E. Pitts Fund
Dalton and Ruby Proctor Endowment
Fund for the NC Lobby
Program Assistant Fund
President’s Innovation Fund
Salute to Excellence 4-H
Volunteer Recognition Fund
Luke M. Schruben Memorial Fund
Roger Stewart Fund
Stiles Scholarship
Norman A. Sugarman Fund
Edward R. Tinker Fund
Gertrude Warren Memorial Fund
Stanley J. Whitman, Sr. and Helen W.
Whitman Fund
Thomas E. Wilson Fund

THE NATIONAL 4-H
HERITAGE CLUB MEMBERS
The National 4-H Heritage Club, established
by the Board of Trustees in 2007, is National
4-H Council’s planned giving society
recognizing individuals who have made
deferred gifts through their estate plans or
cash gifts designated to an endowed fund.
For information on making a legacy gift to
4-H, please contact Sue Fisher at sfisher@4-H.
org or 301-961-2866.

John A. Allen, Jr.

Richard R. Angus

David E. and Frances K. “Sue” Benedetti
Erna Bamford Breton

Marcius and Elna Butterfield
Anonymous

Susanne G. Fisher

Don and Carolyn Floyd

Gail and Edwin M. Gershon
Gardiner and Violet* Graham
Anita Hollmer Hodson and Family

Jim (James C.) Kemp

Dan A. Klingenberg

Mrs. J.O. (Gladys) Knapp

Anonymous

Larry L. Krug

Sandra Link Lignell

Mary Kaye Merwin

Beverly and Mason* Miller

Melanie Miller

Dr. Robert H. Miller and Mrs. Vivian E. Miller
Wayne Nierman and Linda Gould Nierman
Kenneth and Ethel* Pickett

Elaine R. Pitts

Dalton R. and Ruby H. Proctor

Elizabeth N.* and William R. Sheldon
Jennifer L. Sirangelo

Jennifer R. Snelson-Wells and Robert M. Wells
John C. and Nancy C. Sterling

Jo Ann Tilley

Kathryn and Scott Whitaker

Eleanor L. Wilson

Mary Lee and Douglas A.* Wood

*Deceased

We make all efforts to ensure accuracy. If
your name is not listed appropriately, please
contact Betsy Johnson at bjohnson@4-H.
org or (301) 961-2817 with any changes you
would like made to how your name is listed.
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Fiscal Year 2010
|:| na n C | a | Ove r\/| eW 2010 FUNDING SOURCES National 4-H Council derives its operating and

IN MILLIONS program funds from four main funding sources:
contributions and grants; National 4-H Youth

National 4-H Council’s Commitment to sound, effective weaknesses in internal controls and no instances of ) )

_ _ _ ) _ ) _ _ $0.6 Conference Center; National 4-H Supply Service
financial stewardship produced favorable operating non-compliance with applicable federal regulations. The $03 merchandise and curriculum sales: and investment
results in Fiscal Year 2010 (July 1, 2009 to June 30, complete consolidated financial statements from which income. In FY 2010, these sources generated $32.9

. . . . . . L . CONTRIBUTIONS AND GRANTS . : : :
2010). Independent Auditors BDO Seidman issued the accompanying financial highlights were derived - million. While revenues derived from National 4-H
an unqualified opinion on the consolidated financial have been determined to present fairly, in all material B YOUTH CENTER Youth Conference Center, National 4-H Supply
statements of National 4-H Council and Controlled respects, the financial position of National 4-H Council I SUPPLY SERVICES Service merchandise and curriculum sales and
- . investment income remained consistent with FY
Affiliates as of June 30, 2010, and for the year then and Controlled Affiliates as of June 30, 2010, and the B INVESTMENT INCOME — -
) ) ) ) ) ) ) ] 2009 amounts, contributions and grants fundraising
ended. Council’s Chief Executive Officer and Interim changes in their net assets and their cash flows for the OTHER increased 42% for the year
Chief Financial Officer certify the appropriateness of year then ended in conformity with generally accepted
these financials. The independent auditors noted no accounting principles.
Summary Statement of Financial Position Summary Statement of Activities FIVE-YEAR TREND
IN MILLIONS
2010 2009 2010 2009 $45
ASSETS REVENUES 40 37.8
: N $35 335
Cash & Cash Equivalents 5,487,597 2,687,641 Contributions & Grants 16,010,178 11,281,060 _ _ ' _ o _
Investments 17,429,664 15,317,998 National 4-H Youth Conference Center 11,320,110 1,467,695 s30 | 0 282 National 4-H Council’s financial position improved
Receivables 5,883,855 5,248,928 National 4-H Supply Service 4,978,579 5,478,494 26.2 significantly during the year ended June 30, 2010
Merchandise Inventories 1,088,724 1,253,430 Investment Income 617,208 641,256 $25 22.7 as reflected by a 15.4% increase in total assets and a
Property & Equipment, Net of Depreciation 8,934,056 9,036,713 Other 240,888 255,107 17.9% increase in net assets
Other Assets 113,045 168,615 $20
TOTAL REVENUES 33,166,963 29,123,612
TOTAL ASSETS 38,936,941 33,713,325 $15
$10
EXPENSES
LIABILITIES $5
Program Services 25,748,378 23,112,084
Accounts Payable & Accrued Expenses 2,864,683 2,513,600 Management & General 1,963,371 3,646,170 $0
Deferred Revenue 1,083,353 1,434,934 Fundraising 2,254,817 2,092,805 2006 2007 2008 2009 2010
Accrued Postretirement Benefit Liability 2,549,092 2,172,295 B TOTAL ASSETS B TOTAL NET ASSETS
Unfunded Pension Liability 5,809,854 4,802,019 TOTAL EXPENSES BEFORE INVESTMENT
Agency Funds & Other 960,662 977,259 GAINS/(LOSSES), PENSION COSTS AND
POSTRETIREMENT BENEFIT COSTS 29,966,566 28,851,059
TOTAL LIABILITIES 13,267,644 11,900,107
CHANGE IN NET ASSETS BEFORE
INVESTMENT GAINS/(LOSSES), 2010 EXPENSE COMPONENTS
NET ASSETS PENSION COSTS AND POST IN MILLIONS As Council continues to diversify its funding sources
RETIREMENT BENEFIT COSTS 3,200,397 272,553 and increases its income-generating activities,

Unrestricted Net Assets revenue continues to be directed toward 4-H system-

Undesignated 2,792,179 3,579,407 Investment Gains/(Losses) 1,465,579 (4,427,679) $2 wide programmatic and educational initiatives.

pesignated o878 207941 I EDUCATION Council’s supporting services expenses (fundraising
Pension Related Changes Other Than

TOTAL UNRESTRICTED NET ASSETS 8,479,992 8,658,822 Net Period Pension Costs (546,918) (2,195,215) I YOUTH CENTER and management and general) continue to be

maintained at low levels. In FY 2010, supporting

Temporarily Restricted Net Assets 16,953,908 12,944,049 Postretirement Benefit Costs (262,979) - I SUPPLY SERVICES services accounted for 14% of total expenses, while

Permanently Restricted Net Assets 258,887/ 210,347 B FUNDRAISING 86% of expenses directly funded educational and
CHANGE IN NET ASSETS 3,856,079 (6,350,341) o

TOTAL NET ASSETS 25,669,297 21,813,218 MANAGEMENT AND GENERAL other program initiatives.

TOTAL LIABILITIES AND NET ASSETS 38,936,941 33,713,325

For a complete set of the audited consolidated financial statements for the year ended June 30, 2010, including the consolidated statements of functional expenses and cash
flows, full footnote disclosure, and the report of the independent certified public accountants, please contact the National 4-H Council Finance Team, 7100 Connecticut Avenue,
Chevy Chase, MD 20815-4999 or 301 961-2985 or info@4-H.org.
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7100 Connecticut Avenue
Chevy Chase, Maryland 20815-4934
Phone: 301.961.2801

. NONPROFITS
www.4-H.org
email: info@4-H.org

3

BBB.

ACCREDITED
CHARITY

\ | your guide to intelligent giving

/‘

bbb.org/charity

The 4-H Name and Emblem are protected by 18 USC 707.

National 4-H Council works to advance the 4-H Youth Development movement, building a world in which youth and adults learn,
grow, and work together as catalysts for positive change. National 4-H Council partners with the Cooperative Extension System of
Land-Grant Universities and Colleges, 4-H National Headquarters at USDA, communities, and other organizations to provide techni-
cal support and training, develop curricula, create model programs, and promote positive youth development to fulfill its mission.
National 4-H Council also manages National 4-H Youth Conference Center, a full-service conference facility, and National 4-H Supply

Service, the authorized agent for items bearing the 4-H Name and Emblem. National 4-H Council is a non-profit 501(c)(3) organiza-
tion. National 4-H Council is committed to a policy that all persons shall have equal access to its programs, facilities, and employ-
ment without regard to race, color, sex, religion, religious creed, ancestry or national origin, age, veteran status, sexual orientation,
marital status, disability, physical or mental disability. Mention or display of trademark, proprietary product, or firm in text or figures
does not constitute an endorsement by National 4-H Council and does not imply approval to the exclusion of suitable products or
firms. The 4-H Name and Emblem are protected by 18 USC 707. Produced by National 4-H Council Marketing and Communications
Team 10/10-mkt001. ©2010 NATIONAL 4-H COUNCIL




